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EXPERIMENTAL APPLICATION

OF A

Nomenclature for Letter Forms

By JOSEPH THORP

I

In the April-May issue of TuE MoroTyPE REcoRDER of last year the writer
oullined a tentative nomenclature for letter forms. The object ol this was to
malke possible preeise and compact (as distingnished [rom vague and circum-
locutory) verbal deseriptions of characleristic letters of various designs, and
of the distingnizhing lellers in alphabets of a given design.

I propose, in a later paper of Lhis series, to test this nomenclatare in the
modified and, I think, improved form which has cmerged from the suggestions
of fellow-typographers and from my own critical reflections and revisions.
And 1 venture to hope that this specific application of the suggested nomen-
clature nay incite typographers and others inlerested, to further suggestions
and protests, and may discover omissions, obseurities and unnecessary com-
plications. T am, meanwhile, deeply grateful to Mr. Eric Gill, Mr. Stanley
Morison, Mr. Paul Beaujon, Mr. Bernard Newdigate, Mr. H. J. Tempest and
Mr. R. M. James lor valuable help in this revision, and propose here to
outline certain modifications which have resulted from their eriticisms and
my own.

Tt is extremely important in a venlure of this kind to know where Lo leave
off. A completely water-tight and comprehensive syslem would be too cum-
bersome. But it is of primary importance Lthat at least definilions of the parts
of letters and of the fundamental elements of their structure should be as
complete and specific as possible.

Stems, bowls, ascenders, descenders; heads, feet, arms, Lails, spursy serifs
(hair and slab. bracketed or unbracketed)—all these are cither accepted
alrcady or are intrinsically acceptable in the senses defined in Towards e
Nomenelature. T think, alee, that the terms base-line, mean-line and cep-line;
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the naming of the four constituent parts of the lower-case g* (bowl, link ]ﬂup
dﬂd ear) : and the distinetion between the “closed’” bar of the H and e and the
“open” cross-stroke of f and t are so obviously useful a: Lo deserve aceeptance.

I feel satished that the generic term beak (with qualifying descriplions) is
convenient for the endings of the serifed arms of CCE TS ¢ s, and that
sheared terminal succinctly describes certain characteristic terminals which
have noe true serif formation. The Lerms lnop and double curve seom also to
justity themselves.

But certaln other points need further consideration. I will first of all deal
with the specific suggestions and criticisms received.

Mr. Bernard Newdigate objects to the term maximum stress and suggests
the more simple and obvious maximum thickness. I should be prepared Lo
aceept that emendation except that T think that when one comes to dis-
tinguish, e.g., the O of Pastonchi and the O of Poliphilus (which was the
object in view) the terms biassed stress and horizental stress do this very
neally and compactly. 1 would suggesl biassed emphasis, horizoninl emphasis,
as a compromise.

Mr. Newdigate also poinls oul Lthal as Lhe Lerm feet 15 used by compositors
and typefounders to describe the flat surface (one on each side of the groove)
on which the Lype stands in the lorme, il is unwise to uze the term feei for the
lower ends of stems ar in my definitions. But the terms kead and foot are so
convenient and so obvious (and, mereover, so difficult to replace) that L hopeit
is not ungracious to plead for their retention against so eminenl an authority.
I submit Tha'r the context will always prevent any serious confusion.

Mr. H. J. Tempesl puts his linger on an obscurity in my definitions of the
darkened parts of these diagrams which I reproduce from my original essay.

Fig, 21

He asks if the darkened parts of the n n and ain Fig. 17 which I have there
called hooked head and foot finials are not *in the same hoat™ as the darkened
* Lower-case g is commonly a detinitely distinguishing letfer in a given design of type. And this

(EIRRINTJiL lcll.'ﬂ.rl" s 1-1]'?’!“1)’ llln‘l IJ"‘]. lllwd]—l]" l"Jl“ll\. llll"“lllrl"!"l] '!li[]ll[LJ.l—lBl" ll[ J..{JJ" lJJdrdl l.l'ri"JL.L(' dﬂd. dl&-
tinguishing letters of a given family of type.
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FURTHER TOWARDS 4 NOMENCLATURE

parts of the a and the tin Fig. 21 which I have called terminals, according to
my definition— Terminals: ends or beairmings of strokes other thun serifed ends
(or beginnings). They are, perhaps, in Lhe same boat as the dark part of the
tin Fig. 21 which is the quite normal form for the lower (or foot) end of the
lower-case t, subject to no other modification than the roundness or lalness
or abruptness of ils curve. And all these darkened parts of n n ain Frg, 17
and of tin Fig. 21 arc obviously all either heads or feet. The term poi-hooked
feet (or heads) would then cover these. The term fintul can in any caze be
serapped as superfluous and conlusing,

As to the darkened part of the a in Fig. 21 this is something more than a
simple head— and the various modifications of this stroke (with pear-headed,
circular, pointed, sheared lerminals) are valuable as distinguishing character-
istics of varions a’s. qlmﬂd?‘"\" the lower endings of J and j vary considerably
in form, and are useful 1n d:stmcrulchmcr families of type.

So that perhaps the simplest and best way Lo resolve this difficulty is 1o
retain our definitivn of terminal and apply it to all the darkened parte of both
Fig. 17 and Fig. 21, but to allow, as eonvenient, the term pr}t-fwukmffrmz (or
hend) to cover Thf‘ darkened parts in the n n and a of Fig. 17 and the t of
Lrg, 21, these pot-hooked heads and feet being, indeed, spoc i1l variclics of
.L'e,'rn'.',.f,?’n:l:o!S but so obviously and recognizably feet and heads and so clearly
subjecl Lo no serious variation that the terms four and Aheod are the obvioos
ones to use, the “pot-hovked” qualification giving all the differentiation
necessary. | would, then, formally submit the above amended terminology
for adoption in regard to T:-(E]'H‘_ll[ldlh, the term finial Lo be withdrawn,

Mzr. Iivie Gill raises an objection against giving the same name, ear, to the
two similarly, and somekbimes identically, shaped strokes that spring to the
right from 1he bowl of g and the stem of r, seeing how different in origin these
strokes are—that to the r being the survival (alter suceeszive modifications)
of the bowl and tail of the Latin uncial R; that of the g being (probably) no
more than a vesticial serif from the upper arm ol the Roman G. I would
venture, however, Lo plead that in the present finally standardized forms, the
convenience of giving these de fucto similarly shaped parts the same name
may reasonably be allowed to prevail.

Fig. 15

=
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ln the matter of descriplive Lerms for various kinds ol serifs, Mr. R. M.
Jumes suggests a modification which I am naturally the more willing to
accept az I had independently come to the same conclusion! I reproduce
Fig. 15 from the original eszay. _

I there suggested for the description of the seril al the left side of ¢
bracketed-ta-point, full. Mr, James would prefor hair-line, full-bracketed serif,
and I think that may well be accepted. The right- haod side nf ¢ would be
described hair- Imejme -bracketed serif.

This naturally implies modification of my descriptions in this reproduced
Fig. 160 of which I wrole: *“The four lower-case stem-forms, a b ¢ and d,

Fig. 16h §

may be fairly described as bracketed-to-point. The forms ¢ and f ave obviously
not bracketed; that is, the angle belween the serif and the sleni remains
a right-angle: wedge-serifs is suggested for e and £.”” I should further call f
cupped-wedge-serif.

But T am not entirely satisfied with my analysis in Towards a Nomen-
clature of Lhese lower-case serif forms, and T would, therefore, withholding
my own emendations, leave them here lur comrient. I do not myself feel that
it would be worth while making the distinetion suggested by Mr. James be-
tween semi-serifs and (full) serifs—serifs being finishing strokes right across
the slems or strokes, semi-serifs on one side only. But | would like reasoned
comment on this suggestion which he thinks may simplify the description of
arm serils and sundry beaks.

Note—As the writer proposes, in a future ssue of THE Moworyre Rrcoroex, to group the char-
acteristic and identifving letters of various founts in roman and italie, capitaly and lewer-caze, and

apply the suggested nomenclature, it is requesled Lhul uny comments be forwarded as saan as possible,
O
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PUT YOURSELF IN HIS PLACE
By CHARLES (. KSIGHTS, F.8.M.A.

Mr. Knights combines a successful experience of eroative sales-
manship with o therough technical knowledge of printing pro-
cesses, so he is pecoliarly filled to answer the friendly challenge
we sent to him recently.

“What swould yuu de,” we ashed, *if vou were a young master
printer, whe, in a few vears will be in full charge of o smail-io-
madinm “Wone -apupped printing office that has never, hitherto,
bothered with salesmanship or publicity work? The hero of this
problem is full of idees and ambition, but knows more abouwl
costing und manugemnent than fe docs abeut typography, sales-
manship, and the expleitation of new markets. Despite an
epidemic of price-culling, he determines to “get out of the rut’ and
increase turnoter. W har would he read, what smoll-seale experi-
ments would ke begin with, and what dengers would he huave v be
warned against?”

We invite discussion from our readers of Mr, Knighis® stinr-
lating “one-year plon”. —EDITOR.

Many years ago, when my reading was catholic enough to embrace souap
wrappers and volumes on reincarnation, T gulped down a book with the
title 1 have approprialed lor this article. I did not realise then, as | know
now, thal this putting of onesclf in the other man’s place is one of the most
fasctnating games in the world--an adult form of make-belief of which we
never tire. Hence Lhe greedy alacrity with which T responded Lo the Editor's
invilation to put mysell in the place of that Young Master Printer. In truth,
I am richly envious of him and his opportunity. . .

To begin with, I would sit down and think,
hard. Much later heartburning and waste of
maney would thereby be saved. The prime ob-
jeet of this thoughtful inauguration would he
Lo produce a plamn, because almost everyvihing
worth while that materializes in husiness is the
result of cold-bloaded plansing, Ilaphazard
endeavour gets nowhere.

FETABLISHING A DIETINITE ORJECTTVE

Nexw I would establish an objeetive. It is not
enough to deecide to go out. {or some new busi-
ness, some new accounts, seme increased turn-
aver, One must have a definite sales Larget at
which 1o aim.

It would be neceszary to know how many
active {as distinet from moribund) evstomers
there were on the hooks, By dividing thiz num-
ber into the vear’s turnover ane would learn
the average annual value of a customer, The
next step would be to discover the optimum
output of the existing plant. By Lhe optimnm
gutput is meunt a sales figore it is reasonable
to expect to do, the maximum outpal being all
tou olten an onallainable ideal. Tt mav be
assumed that the actual gales figure falls snme
way shart. of the optimum figure, and auill
Turther short of the maximum. Tt 1z the dis-
parilty hetween the actual zales figure and the



TR ——_ R e —
;

THE MONOTYFPFE RECORDER

optimum figure® that it would be my en-
deavour to catinguish,

HOW MANY NEW CIETOMER: KEEDED

EnowiNe the ammual value of the typical
cngtomer, aod alze the differcnee between
actual and optimum sales, a simple avithmelic
eflort tells me bow mony new customers T must
RECITE, 0T |;=1p.=-'m| customers | must resuseitate,
in order to attain my objective.

What hae been wrillen above assumes that
the airmed-for husiness is to be obtained from
new or resuscilaled custvmers. No allinvance
has been made lor the fact that the sales
fisures may be mproved by encouraging
present aclive cuslomers Lo buy a bettor orade
of printing, or 1o place bigger orders (or both),
the incentive being a betier quality of service
fromn the printer, and betrer results, This pos-
gibility is not overlooked, but as iv is in Lhe
nature of thinps frr poe Lo gel less than one
aims for, T ﬂhmuld scheme to get the whole of
my additional turnever [rom new tusiness, at
the same rime doing evervthing possible to
develop trade with exisiing customers as a
B peEr-preacan Liomn '.lgilinr,'L. di,suppu:'m_tmcnt_

PLANNING FOE 4 YEAR

HaviNg sel my ohjective, the next stop wonld
he to impose a time limit, The essence of a
plan iz that its accomplishrent shall be timed,
Uiherwise the plan is an insubstantial dream.
Aﬁaum_m-:f that a vear's campaign seemed (o be
_I.le.lca.llj[l. by Lhe formidability of the task, I
would graduate my aimed-for extra turnover.
It would be simplesL Lo work to the cash value
of the envisaged additional business, and one
would spread this in monthly percentages over
the vear, so:

Jannary 3 percent, July U per cenl.
February 4, .. Aupust 1w ., .
March 5 ., .. September 1l ,, .
Apl.Jl 6 ., . Detober 12, .
May T 5  w» November 12 ,, .,
June 8 .. . December 13

33

67

* As progress 13 made, the optimom lieare Is roised
anlil it coincides with the maximom fignre, when il is
high time to think of extending the pland,

The reacon for the gradalion is Lhal, as one
progresses, one has the enmulative weight of
the previous cffort behind one. As will be aeen,
it is planned to obiain approximately one-
third of the new business in the first six
months, and two-thirds in the second six
manths. Tt shoiuld be twice as eagy 1o got busi-
ness in the sceond half of the year, when six
months’ active campaigning has been done.

GTNERAT, ANT SPTOTEIC SALES EFFORTS

Havine thus discovered whul we are aiming
tu do, the next step is to determine how we are
going t0 do it. The whole question ol sales
promation would resolve itzelf into—

(a) Ceneral sales efforts,—and

(b) Speciflic sales effores;
the first having to do with efforts directed Lo
actual and prospective customers as a hods,
and the second 1o individual castomers.

From the standpoint of time. T shaunld be
disposed Lo pay [irst atteniion to the g{hnerall
meang, and here my “shock troops”™ would
cume inlo aetion, these shock troops heing the
greal variely of beautitul work, yet relativ ely
me‘\‘]Jﬁ'nalve 1t 12 possible to do on Lhe *Mone-
Ly th‘. <

Right at the outset I should rcalise thal,
although the “Monotype™ system iz a preat
time=, and therelure woeney-saver, I should not
endeavaour to meet my price-culling com-
petitors on Ltheir own grmmd Pricc-cutting is
either a form of vicious philanthropy, whith
sooner or later pulz Lhe price-cotter out of the
business, nr-il is a system of steadily sub-
tracting from quality until the hmit of shoddy
inelfectiveness I8 passed and the eustomer
Tevolts in disgust,

THE TRUE TEST OF VALUFE

Raroenr wonld I aim in everything I did to
demonstrate that it is what vou get for your
money that determines value, not what you
peay. Above all, [ should endeavour to give
practival effect to one of my invincible beliefs

that in printing it is infini "Le-iy Prefv,rablﬂ Lo
bhave lese and better than muore and cheaper.
So muny concerns spend the money which
wonld buy them a beautiful [older on pruar-
chaging a cheap bookler, or a sum which would
secure a little gem of & mailing card on a cheap
and nasty folder, and o0 on. Ex.u,th the samc
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applies to quantity. Far better is it to have
2,500 perfectly produced booklets that are
closely stndied, than 7,500 hadly produced
ones which go straight into the fire or waste
paper baskel.

Two broad classes of printing exist—that to
which the purchaser looks to inerease his own
zales, and that which he nres in the internal
conduct of his business, While not neglecting
the latier, it is the former on which T should
concentrate. T know that if T can show 4 man
how Lo make more sales I shall get his business,
in spite of the price-cutters.

A MONTHLY MAILING PIECE
Becavse I belicve that persistent effort s
beliler than sporadic effort, T should publish a
modcst rmmﬂlh rrm_iJ_'i_ng pir‘w But I should
practisc “continuity in variety™, changing the
formuat each e, Uml mionth it \'.-nuld Lake
the form of a smaull booldet, the next month o
little noveliy tolder, the third a simple blotter,
the fonrth a mail card, the fifth an llostrated
sulea letler, on so on. The actual size and

nature would be soverned by the amount of

customers’ work being put through, f.e. in a
slack manth my mailing piece would he a
booklet printed in perhaps three flat colowrs,
while in a “rush” month it might he nothing
more elaborate than a small hloiter. During a
glack month I might print two pieces and put
one into “rold storage™ agamsat .a very husy
period.

Each month, morcover, I would endeavour
to illustrate a theme or typographical siyle.
One month I would choose Dignity, the next
Feminity, the third Modernity, the fourth
Humour, and se on. Fivsi, lust. and all the Lime
I would aim to win for myeclf the description
of “a printer with ideus™.

MEETING THE COsST
Qv course, this would ull cost money—hut g0
iloes everything one uses in husiness. Every
printer Jmows the demaralising eflecl—upon
himself and hie operatives— of idle machines.
That. is one reasun why price-cutling s so rife.
Dut is it not far better to invest money iu pub-
livity matter for oneself than to malke a present
of it to a price-eutting customer? Lo the one
instance vou have a distinet chance of recover-
ing your outlay, but in the other you have nol

only lost money, but by price-culling vou have
damaged the eraft of printing and made a rod
for your own hack. You have erealed yol one
weorc unceonomic price precedent, Une is con-
stractive, the other destrictive.

Tet us illustrate the point specifically, You
are elack, and are very anxions that the wheels
shull be kepr turning. You qum:t- £95 [or a cala-
logue, but learn t}:lclt it is going L]bl.,“]’.lt‘:l.t. {or
£70, an obviously “under cost” quotation.
You are offered the job at that price i vou
care to have it, Against one eide of vour better
judgment, at least, you fake it. The effect 18
that, assuming vou can save the odd £5 by
paring down quality, vou ares makmg your
customer a present of £20-—just as surely as il
you had written him a cheque for that amount.
How much beller weould il be Lo spend that
£20 on a piece of print for yourself | Think what
you eauld do at cest price for £20,

THE HAND-PICKED MALLING LIST

Tusr monthly mailing piece T would make
the main plank of my gencral sales cffort,
Becauvse | should be constantly preaching the
gospel of Dhrcet Mail, T should need to be a
confirmed and counsictent user of the post my-
gelf. But my mailing list would be “hand-
picked”. Detter a 1,000 shots—or cven 500
that hil, than 5,(HH) that miss. Another thing
I would ecertainly do as part of my general
sales promotion would be te change my lottez-
heading frequently; and T ghould not have the
orthodox heading, peppered all over with
lelegraphic addresses, codes, remarks about
“enstomer’s visk” and so on. My zales letier-
headings, on which the busincss- -getting cor-
Ie='ponden(e would be comlucled. would be
really SALES letter headings. T should want
al least six changes a year m that heading.
My object would be literally to make iy cor-
respondents “zit up and take notice”

In all this, my “Monotype™ equipment
would, of course, play a vital part. I should not
he afraid of puiting ** “Monotype’ zel’ on every-
thing. An advertisement for the “*Monolype’,
admitierd, but a better one for my taste and
enterprise. It is a selling point, incaleulably
better than the zort of space-wasting state-
ment one sees, such as “Bookbinding Fxecuted
al the Shourtest Notice™. What luwl prioter
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ever kept himeell in shoe laces with the casual
bookbinding buziness he did?

LEITLNG THEM SER HOW IT WORES
Brimrvrve thet the public are intensely ins
terested these days in things mechanical, I
should, if it were at all poesible, put my
“Monotype” Keyboard and Caster in the
windaw, where they would be seen in opera-
tion. Down one side of the window T would
paste a strip of the paper roll with an explana-
tory card:

The Perforations i this Stvip
represeal the words:
JOHN JOYES & 80N3
Wha Print with Ink and Drains
T The Murket Square
Treepminster
Suitably displayed would be a few fauliless
cxamples of work doue on the “Monotype”,
These would be changed daily.

THFE TMATIER OTF TYFE FACKES

Iz the selection of my type faces T should
certainly give sllect tv my conviction (which 1
share with many others), that a few pood faces
are inlinitely to be preferrad to a host of poor
omes, I should not keep a lot ol ease type in
l:{:-mim‘-u.um simes, 3 prc.fcrrmg to cast new lLype
f-]r each job as far as ever possible, My two

“safely firz1” [uces, for the general run of
work, would be “'\[mmt}'pe” Caslon O1d Tace,
and the Plantin series. T'or maller with
feminine tendeney I zhould provide Garamond
—Roman and lialic, of coursc. For print in
the modern manmner I should certainly have
the Gill Bany series. Business literature of a
more formal kind would be catered for with
Dodoni, my beau ideal of a beautiful type face,
(It nsed to be said that “you can’t tell a lic in
Caslen”. I wauld add “you can’t be banal in
Bodoni™ JIT fele I could allow ruyself one
mare composition face, it would be either
Buaskerville, of never-failing charm. or Cochin,
I should gn oniside the all-British “MonoLy pe™
range for only one face—the graceful Bern-
hard Cursive, otherwise ]mou,.u ags Madonna
Honde®, Whlt.']l I should waunl i the most nse-
tul display sizvs.

* SBupplied by Messre.
Shefficld.

Stephenzen & Bluke, of

10

INRING DISPLAY MATRICES

Forn diup]d.v faces T chould, of course, hire
matrices, If [ were » making a clean sweep and
sLarling urain, I shau]d hire mutrices of the
follmﬂng faces Lo provide my nucleus Gill
Sans, il Light, Gl Shadowline, Bold Sana,
Plantin, Plantin Heavy, Garamond, Gara-
mond Heavy, Goundy Ileavy, Bodoni and
Bodoni Bold. I should pay the closest attention
Lo choosing the most nseful sizes. My sub-
gequent procedure would be to hirc in a suit-
able range of sizes, the matrices of al least one
new dieplay face each month, In thizs way I
would add Colonna, Braggadocina, hmadwa\'
and Gallia. By a sareful analysis of work done,
I should gradually climinate unwanted sizcs
and faecs that had lost the charm of noveliv,
g0 that T should not have too much metal on
hand.
WORKING THE PLAY

To turn now Lo the specific side of my sales
plans, here my precize line of endeavour wounld
be governed by local eonditions. Bui again 1
would evolve a plan and then stick to it. Oper-
ating on the sale system that ene would have
0 “eontact” twenty concerns Lo securc ons
new account, I should mnlfip}}-‘ the number of
new acconnts I wanted in any month by
twenty, amd then proceed to wrile or vall upan
(vr both) that number in the lour weeks.
Division by four would give the weekly figure,
amd by five apain the d.ul\- fignre of prospee-
Live customers o be approachcd The vumber
1o be “cuntacted” (please grant me the uss of
that expressive »‘Lmvnc:lmwml daily i not
great—it may be three or four only—but # is
the steady porsistence that matters, making it «
pornt af henour with yeursel[ ncver to fall behind
GTL YOUT eale.

For the smaller fry among my prospects,
I would carry innumerable ]JLLI.E' Epﬂ,um*n'-t
specially produced on the “Monotype”. My
examples wonld always bo simple, fresh and
spotlessly clean. I should spedalize ar first in
small pieces, printed in wausual and vivid
second colours, and on good patterned stack,
So far as Lhe more important prospeets were
concerned, I would realise the nceessity of
gelling sdens ruther than exhibiting speeimens.
T should he cognizani of the pitfalls which
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beset the path of the printer who aims to render
a creative service, and 1 should regard it az a
measure of elementary business prudence not
in any circumsiances Lo leave behind any
original idcas ercated for thut prospect, in the
form of sketches, layouts, zettings or copy.
Shoie them, certainly, relwrn with Lhem al a
later date, with pleasure, but leave them—
with all poasible respect, nol

BC".’H'll"'l' t‘\'t‘,‘fy llll“llll‘"‘u L'I-r ﬂn"_ ‘*IE"P TiEes
letter-headinga and business statiomery, and
because many firms are deplnrah]‘y out of date
in this connection, I should almost invariahly
choose this weak spot in the prospect’s armour
for my initial attack. Deliberately T wanld
eneouTAgs Wy prospects o discuss their sales
problems with  me. All the time [ would
comhat the idea that T was a printer only o
be sent for when the idea had been eaptured
and imprisoned on paper, and all rhat re-
mained was Lo guote for the printing. I
should not, of course, be averse lrom quoling
oun such johs, but would always have oy eyos
open for them.

DREANISING A CREATIVHE SERYICE

1 should advertize for free-lance ad verlisement
wrilers and artists, and would organisc a
creative sorvies, hecuuse—in spite of Lhe pit-
fulls—1 belicve that a printer should be a
creator as well as a producer of husiness print.
This would not cost me a lot ol movey, becanse
I should seleet promising youngsters wha were
preparcd to do o certain amount of work
on “ranghs” as a speculation, or in return
for a nominal sum. ln retum. 1 would tcach
them how to think in terms of print. These
writers and artists would help mc with my
Gwi pl‘upaﬂanda lur which they would he
paid their agreed rates. I might also purchase
a few good sketches of a ﬂymbohc and decora-
tive nature from whlch to make my awn
“stocl blocks™.

NOURISHMENT FOR THE MIKD
Arrn the time I wus preparing my plan and
putting it into execution I shonld be nonrishing
and refreshing my mind with ideas, regarding
na cramping boundaries, hut raaming thivstily
over the entire lield of Salesmanchip, Sales
Management, Advertising —especially irect

Mail Art, Layout and, perhaps most im-
portant of all, Ty pography. Books like Stanley
Morison’s The Arr of the Prinmter, ond Tyvpe
Designs, Past and Present; Francizs Meyvnell’s
The 1_}'pu ruphy of Newspaper Advertisements,
and the same auther’s Typography. I ehnuld
regard as indispensable Lo my library, From
France T shonld glean Tolmer’s stimulating
Mise-en-Scene (either in the original French or
the Fnglish translation, published by The
Studio), while Awmerica would  eontribute
Advertising Lavout and Modern Advertising
Art, both by Frank H. Yoong. If T could get
hold of a copy of Denjamin Sherbow’s pithy
little handbaok, Making Type Work, this also
would T treasure, I'rom II M, Eatatwncrv Office
[ should get a copy of 4 Note on the Trm'tﬁ.rhw
of Type Mutter, by La Gros. On the manage-
ment side, I Ehﬂu]d want Cunliffe L, B(:-llmg 5
Commerciad Manogement and Sales Munnge-
ment, and, of conrse, the I'M.P, volume on
Costing. 161 could possibly allord iy, 1 should
purchase the entire Library of Advertising.
published in 10 volnmes by Durterworth &
Co., Tad. Tn any case, T should want Max
Rittenburg's Direct Mail and Mail Order,
Frar this Library. Berause it would be my
object to provide a creative scrvice for my
customers, [ should make a study of the King's
Fuglish, Professor W, T, Browster’s The TWrit-
ing of English weuld find a permanent home
on my bookshelf, alomg with Fowler’s Moedern
Engh.sh Usage [mdbpeu*-ablc‘ this), and
Bnget's Thessurus of Fnglish Words and
Phrases, in its new and im]}rude torm, Any
bughear in regard to punctuation would be
rv‘rrmw*d by ‘rl(u. Crombiv’s Correct Punciuo-
fion, an incxpensive and readable littls hand-
book. My dictionary would be the Concise
Oxford, and it would rub shoulders with
Colling’ Authors” and Printers’ Dictionary. For
light reliel T would dip into Ernest, Weekley™
Saxe Crammeaticus, and J. Y, T, Creig’s
Breuking Priscion’s Head.

PERIODIGALS
T am not going to be trapped into saving which
periedicals dealing with Print and Advertising
T wonld subseribe to. and these which T wonld
endeavour to sce, if only at the local library,
but I should ke through my hands each issue
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of the standard British perindicals of Printing
and Publicity.™®
DANGERE AND DIPFICULTLIES

Ore phase remains . . . whatl daongers would
my Y oung Waster Printer need to he warned
apainst? The dangers and dillicalties of the
gpirit—the others do not martter. Not to lose

* Spp Tneer with this issue.

heart in the faee ol inevitable disappoiniment,
not to he wounded by the “I told wou s0™ ol
after-wise eritics, nol Lo be afraid of seeking
advice humbly from men who know, whatever
their position, never to he afraid or ashamed
of high idcals, or of contessing to a deep love
of beauty, and—above all—ncver to lose that
sell-faith which, wedded 1o knowledge, begets
sclf-confidence. These are the things that
matter. -

e

NEWS AND VIEWS

Ir is imfortunale thal our article on *“Pocket

Fine Printing,” in the March-April pumber of

Tue MoNoTYPE RECORDER, went to press just
toon soon to include, amangst its appreciations
of 1he many well-designed Roprint Libraries
now available to British readers, a new series
which is amongst the most interesting of all.
Mezerz. Jomathan Capc. whose Traveller’s
Library, published at 3s. 6d., is a model of its
kind, have now brought out the Florin Books
at an cven lower price, and the venlure would
seem Lo be very suecessful. The open and read-
able “Monotype™ Baskerville demonstrates its
utility on cheap but stout paper, and the first
thing one notices is the impressively simple
treatment of the dust jucket, standardized 1o
“Monatvpe” Gill Sans. The binding is of a
Pleﬂqant COHNTHEE LATIVvVas.

A special word of praise should he given to
the display malerial issued by this house to
aid booksellers in selling the new series. The
poster and smaller hanging sign are maodels of
smples effcetivenecss, the cool decisiveness of
(+ill Sans Titling combining with an almost
heraldic treatment ol the jackel designs in
vilours.,

In this cormection we should like to call the
atlention of our readers Lo the tact that the
Nulional Dook Couneil has izgsued a hand list
of 3s. 6d. roprints, for the use of booksellers,
which reveals at a glance that a shelf of well-
dressed literary friends can be purchased at very
little expense. Oddly coough, the conlining

of the list to books at 3s. 0d, chiminates men-
tion of the most famons series of all, Dent’s
Everyvinan’s Library; the most ])clutlfulhr
Ilrmlrd of all, the Oxford University Presa
World’s C?asctcs, and other admirable libraries
including Lhe one we menlion above.

* L L]

Wt have received an attraclive folder, set in
the fine “Monotype” Centanr face, annomme-
ing the formation of Lhe Commercial Artists
Association ol Great Britain. Typographers,
advertisement designers and photographers as
well as l'mnrm‘wid.l illusLrators are eligible for
membership, Amongst the aims and oh]ects
set forth are these: *To umf} the diverse in-
tereats representing Art in Commerce, arnd to
provide means by which thosc interests may
become articulale and work in co-operation
with bodies reprosenting other interests; amil,
to werk for a better recognition of the im-
mensely important part to be played by Ark
in Lhe rrhabJ.J_lLatmn of British tl'adc thl.ough-
out the world.’

It 1= no longer considered “hard-headed™ in
commercial circles to ignove the vital Jmport—
ance of goﬂd desipm in +ht} mannfaeture, Pm,l-..-
aging, and advertising of goods, Designers in
forward-lnoking printing ollices would be well
advized to link themsclves with a4 movement
which cannot fail to have a stiimulating effect
npon itz membaors,

|continued on page 21



“HOW WAS THIS COPY SKT?”
By U. D. S. de SILVA, F.RALS.

The quality of printed text malter depends on a number of conditions in-
cluding the characteristic design of the type, the degree of crallsmanship
emploved throughout the different operations, the kind of materials—paper
and ink—used, and the particular method employed for setting the Lype. It
is obvious that to get the highest possible results the best of each one of these
has to be emploved. Before a commodity is sub-divided into various grades
of utility and beauty, ranging by certain marked sleps from the highest to
the lowest, it will generally be found necessary hefore we can establish any
differences Lo classify it under various headings—the nature of these varia-
tions whether in colour, size, form, hardness, permanency, aesthetic qualilies,
¢le., depending on the kind of commodity. In the case of type laces, erafts-
manship, paper and ink, the various grades from highest to lowest are widely
Lknown; but when it is a question of the method of setting it is generally re-
mnarked that there is nothing in the print by which anyone ean disltinguish
the method employed.

A rccent number of a certain trade paper of very high standing, while
making the sume statement, reproduced a mixed setting. by movable and
shig melhods, as a Lest for the reader. The wriler’s differentiation of the
different methods of setting in thal specimen, by a casnal examinalion with
the naked eve only, was acknowledged by the edilor ol that paper o be
correct, The intention in this short arlicle is to show bric(ly that the method
of setling is visible in the print and also to stalc a few facts that may be useful
to those who wish te interpret the visible characteristics with a view to
positive identification of the process employed.

THE CUSTOMER & POTNT OF VIEW

When a printer’s customer is shown the prints of ihe same illustration done
by a number of different reproductive processes (say, letterpress, dircel draw-
ing on stone, offset photo-lithe, photogravure, collotypc), he generally
appreciates the differences and prefers the ome that appeals to him according
to his taste and intelligence—if he can afford the difference in cost. Itiz a
similar case when we consider the question of prinled text matter. Assuming
all other conditions of type design, craftsmanship and materials are of the
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same nature and slandard, he sees in print the methods employved for setting.
The average customer does not care te know how it iz done, whether it is
hand-set or set on any particular machine; but he sees at a glanee the com-
bined effect (produced by the various dislinguishing features and the minute
characteristics, however small they mayv be, of the particular method of
retting) and prefers to have his work done like the cheosen speciinen Lhal
pleased him,

Though many customers do not bother to give reasons for their favourite
method of setting (for instance, like the constant demand for movable type—
founders’ type or “Monotype™, depending on the extent of the matter to be
sel), Lthere are others who often point out to the printer the differences in
similar type faces (perhaps copied from the same original); characteristic
differences like natural letter spacing, regular or irregular; nature of kerns;
curvature and dimensional variations; nature of italics; ete. The writer has
heard of an instance in London where a customer has returned to the printex
some lhouzands of copies of a book which he required as an exact facsimile
reprint because it had been, perhaps inadvertently, set by a method different
from that of the original. While: the printer or the person responsible for it in
the works failed to identify the method of setting, the customer did not!

NIFFERENCES NOT “UNEXPLAINABLEY

The method of retting is always reflected in lhe print and the different
methods of setting involving widely difterent systems of working show the
conglomeration of efficiencies or deficiencies, as the case may be, of the par-
ticular method cmployed. To the general reader of uveruge Lusle who recog-
nizes whal is beautiful, one not versed in the technicalities of varions com-
posing systems, a particular method of setting will mecan an additional
unexplainable beauly, legihilily and restfulness to the eyes in one print over
the same qualilies shown to a leszer degree in another print from 4 dilferent
method of setting. The type faces may he assumed to be similar in design, or
as some put it “faithful copics™ from the same original, say, Caslon founts of
the [81h Century.

To the informed printer it means something more. He understands that the
cause of the “uncxplainable something™ of the general user of print lies in
the method of setting. The identification of the mode of setting is not so
difficult as most people think. In most cuses il slares one in the face and in
the remaining cases a fair knowledge of the technicalities generally provide
the clues. In the so-called difficult cases, including the specimens of mixed
scltings which have been specially prepared to evade deteclion (in keeping

14



“MOW WAS THIS COPY BET™

with Lthe tenlalive opinion of some printers that *‘there is nothing in the
printed copy to distinguish the method of setting™), all that the reader need
comsider to reach correct conclusions are a few points of the following
nature;—The general tone of the print: word spacing; Lthe natural space
distances between letters and their related questions: the curvature and
dimensional variations, if any, in the repeated letters and the degrees and
character of such varialions; Lthe general shape and form of letters especially
at the ends and sides, and also any attempt at unnecessary eramping and
controlling of the freeness of certain parls of lellers; the vertical and hori-
zontal alignmenl ol letters—inferences drawn from them and their related
churacteristies; the presence, or absence, of regular, natural kerns; the nature
of any italic characters in the print,

The ca].etuﬂv T]:loug}lf out and aLﬂﬁl]h de *’-algn(‘d Ly pro [aces are ¢ \PN'It“d
at all times, wnder averagze pood conditions to reproduce the same pertect
identity in curvature, form, relative dimensions of strokes (thick and thin),
and consiancy in size in the print as in the eriginal design, But unfortunately
this i not the case. In a number of W(‘“-[rrmlfﬂ papers il has been observed—
and confirmed under careful examination—that wvariations in curvature,
dimensions, general form, ete., do often appear cspecially noticeable in the
same letters and characters appearing at different intervals, Theze variations
are not of the nature that could be put down to bad printing, nature of paper
and ink, wrong founls, elc. Lo the writer’s opinion the slug systems ol selling
provide the most interesting material in showing these variations in different
degrees, ofton reaching such heights us Lo distract the altention of the general
user of print. Similar variations but of a far lesser degree, and, too, often only
ol a microscopic nature, have been at times noticed in prints {rom movable
type—both founders type and “Monotype”—but they are difficult to find
and see, even by a trained observer.

The forcgoing conclusions are not mere tentative opinions but are the
results of eareful studies into this question. Anyone sufliciently interested in
thiz question can prove 1o himsell the truth ol these lacts by examining all
kinds of prmled matter I:H{,LE d up 4k random. In the case of h]ug 1 1Ter the
use of the naked eye alone will be sufficient, but in movable type the far
slighter and fewer variations being more difficult to find and sce will gi‘.ru:ran}—'
necessitate the use of a corrected magnifving glase and sometimesz a low
power microscope.

The writer divides kernsinlo Lwo classes—Llhe natural kerns of single letlers
and the allempt at kerns by using logotypes, An |,!-3cam:[ﬂl: of the latter variety
is seen in the f combination logotypes. Ilere the curvature and the form of
Lthe top portion, and the dimensions of the crossing stroke of £, where used as

15



THE MONOTYPE RECORDER

si.ng]n lf:ltf:rﬁ, differ (rom those of the { ecombination .I{Igl_l Ly pres, The {'s of the
logotypes differ among themselves in the same essentials in an irregular
manner, depending on the curvature, the nature of serifs and the general
shape of the letters that follow it. In certain cases the leticrs that follow the
f appear in words as cither too elose or too distant. Initalies the logotype (/)
is in danger of being too varied [rom Lhe ordisary /.

For Lhe [ combinalion alone the Jeast number of logetypes that are neces-
sary for general use is about two dozen.

f ligatures needed in any kerned separate type as well as in slug setling:
flame affront afflict fix affix
Sfame affront affficc  fix affix = 10

f combinations possible only with special igatures in line-casting mechanical
composition, but not requiring logotypes with separate kerned type:

far fell ~ for from after  full chiefs defy of of of

Jar Jell  for Jrom after Jull  chiefs defy of of of

uffuir  effete afford suffrage suffuse cufls laril stufly pudl

affair effete  afford  suffrage suffuse cuffs  tariff  stuffy puff = 10
Total 50

Some important italic kerns over the preceding letter (separate type):
after of, etcs lay oy, ele; dog enjoy import aequaini, ele

It appears thal in the line-casting syslem Lhe allempl at kerns has been
confined to f only. If it is extended to zome of the other letters az well, then
a [ew lines printed from a slug setting would appear obtrusive to the reader.
The logotype combination of each letter, showing irregularities among them-
selves, will make the print look as if il is sei from many different founts. Of
course the mechanical disadvantages, sorts, storing troubles and operators’
difficulties are obvious.

Tt is claimed by type founders, “Monotype”, Linotype, Ludlow manufac-
turers and, perhaps, by others, that cach one of them has produced a “faithful
copy”” of Caslon’s original punches. Suppose we imagine that by some in-
genious method, involving much money and lime, all the movable type and
slug systems are employed to prepare a mixed setting of the various Caslon
faces—the mixtures occurring not only in separate lines but in groups of
words and in single words as well—for an identification test. A person of
average intelligence, who is able to appreciate differences that could not very
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“HOW WAS THATS COPY SET?

well be meusured with a carpenter’s role that is graduated in inches only,
and, perhaps, with a fair knowledge of the adaptd}nhimu of certain mvﬂmdq
of setting and the limitations of the others, will be able without much difli-
culty to pick out each leller and identify it as the result of a particular
method of setting—i.e. founders’ Caslon,““Monotype” Caslon, Linolype Caslon,
e1e. Of course, if the person iz not familiar with all these different faces then
other genuine standurds for comparison (one of each) are essential to allow
him to reach correct scientific conclusions. All criminelogisis and consulting
experts on questioned handwriting and kindred subjects will agree with the
rmeLhods mentioned, if they are n.llmul the true nature of the prublem.

The writer iz conneeled with an office which had iostalled about thirly
years ago the “Monotype™ machines with, of course, many repeated later
additions. It may be of inlerest to “Monotype™ users when he states that the
machines of ubout the same age are still producing some of the fincal work
Lhat goes out of this office and so far there is nu neecssity for them to bhe
serupped. A small quantity of founders’ type is used and the Linotype
system was installed aboul six years ago az an additional assel, Az com-
parizons are odious, the writer would say that all methods of setting have
their special features, uses, adaptabilities and, in cerlain cases, well-defined
limitativns. The “Monotype”’—called by the makers “The Versatilc Ma-
chine” has special adaplabilities, in addition to being an invaluable asset
to prinlers producing high-class work. From what has been seen, there is one
thing that can always be said of movable type, whether it is founders’ Lype or
“Monotype’": under equal conditions of craftsmanship (right through all the
operations) and materials—paper and ink —movable type produces results
tar ahead of those [rom other systems.

#
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WIIY “LOOK UP LAST YEAR’S™?
By WALTER FEASTON, Jr.

I wonder how many prinling offices there are up and down the country
where that is the constant cry? When a job comes in, the loreman zays to the
second-in-command, ““T.ook up last vear’s: it’s on the file”; when that three-
column advertisement for Messrs. Stingem & Freesample’s Great Annual Sale
comes round again—well, the natural thing to do iz to “see how it was done
last time™; and even the Edilor of the paper himself may not. be entirely free
[rom the bhqh[—f‘nr blight it 1s. “By the way, Thomson,” we can imagine
the Great Man saying to the sub., “I suppese vou heard about the Provost’s
death last night. If T remember thﬂ}', we had a beautiful obituary nolice
for old Provost Gasbrackel away back in '05. Better set the boy on looking
it up and just follow the style™ !

We all know about the woefully-misnamed  arrived, and work produced by a plant as-
“oond  old  days™—the  sixtecn-founts-in-a- Eembie—d in this way could har rll\ Il o have
quarto-cireular epoch, the days when by a haphasard and dingy look to the modern
palienl rule-Lwisling there were evolved weird  eve, whatever it seemed at the time. While
arringements dimly reminisecnt of three-valve  giving credit where i1 is due—und some of the
circuite—and no really progressive printer  old-time croltsmen worked wonders—it will
will deny that this phase of typographical not be denied Lhal we live in a more enlight-
deve.lopment 12 not qllitﬁ dead. He will also  ened age, The L'.Iud‘if(r} of ““dis™ has heeﬂ_
readily admit thut what keeps it from he- larmely banished, and, in offices where the
coming definitely a thing of the past is just  ““Monotype™ reigns, the question of the latest
this policy of “look up last vear’s.” For last  type-faces is antomatically solved, for all that
year, the previous yveor’s copy had, in its turn, iv required is to hire the pecessary matrix
proved a mine of inepiration, and so, in due equipment and run ol vo the custer cnough
course, we gel back Lo the days when the point type to last for a2 long time in advanee—tll
svstem was just “ancthor daft American the new fount of thal elass comes out, in faet,
dodge,” and Lhe “Monolype™ had yet to be  With thic in view, why trouble to “look up
boru, last wear's”™ and remain a zlave Lo the con-

And it is rather surpriaiug to find this de- +ventions of a .l')ygl:lrj_l;'. ;lge? Evc]'j: VCUT tresh
pendenee on even Lhe recent past in these days  type faces appear, and that vagne, evanescent
of simplicity and purity of style, of dopendence  something that we call siyle tukes a (resh
on Lypographical appeal rather than on a pro-  twist, and we printers must, above all thinge,
fusion ol Vietorian “ornaments™, on carcfully.  lecp abreast of the times. Progress is ouly as-
planned colonr schemes in sharp contradis-  sured by each one thinking oul his problems
linction Lo the erude experimentalism of the in the light of modern knowledge and c'{evelop
antimacassar age. At that time, the purchasc  ment. Let us, then, begin by cousigning this
of a pew fount wae almest unknown in many  outworn slogan tn the limbao of the past. Never
ol the smaller oflices, with auction sales pro-  mind last vear's! Get on with thiz year’s job,
viding practically all the fresh material that  and make il express Lhe spirit ol 1932
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ANOTHER “TYPE PICTURE”

o

ol L LA,

Tars linc-block is u redue-
tion, by kind permission of
Messrs. Dlackshaw, Sykes
& Morris, Ltd., Bolion, of
a type-cetting 10 inches
wide, ome of the maost
ingenicus piceos of “Mono-
type’’ virtuasity which we
have seen for some time.

The modern painter has
dizcovered that it is possi-
ble to put down a scene
vividly aml in surprising
detail mercly by stippling
flecks of paint on the
canvas, ['or thousands of
veurs Lhe orienlal weaver
of carpets has known that
although he could not exe- -
cute continuouns lines with ZW""EM:
bis unit of design, the single % rg;g
koot or woft of wool, he *m%% i
could group these units so ol
as Lo provide 1he human eye with convention-
alized pictures. Itis not to be wondered at that
skilled keyboard operators have limind amuse-
ment and cxcreise for the wits in working out
uol only complicated patierns but sctual
pictures (sometimoes of remarkable realism) on
the completely responsive *Monotype” kev-
hoard.

The operator has taken as his “canvas™ the
full 60 picas widith which the “Monotype™ can
antomatically compose, and he has tapped off
on his keyboard this picture of the Bolton
Town Hall, Not one type was added or altered
by hand, and the whole picture came oul of
the type caster and ranged itzelf complete in
the galley in new separate Lype.

But Messrs. Blackshaw, Svkes & Morris
have not rested with produocing an interesting
“slunt™, They wish to drive home the moral
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that the “Monotype” 1s not only the most
versatile but the most productive and ellicienl
machine, Lhal enubles them to give really
valnable gervice to their customers. They have
accordingly printed the type picture on the
inner broadside of a french-fold cireular, at-
tractively produced, of which the twoe facing
pages give phetographs of the “Monotype™
keyboard and easter respectively. The copy in
GAll Sans points ont that in the printing trade
“(1d ideas have to be given up and old methods
huve to be serapped to make placefor the new,™
and that “Up-to-date Machinery is the only
cerlain way of obtaining the increased pro-
duction eszential to ths altersd cirenmestances
most Master Printers have to face to-day.” It
ix for this reason, rays the cirenlar, that the
house has installed the “Monotype™ complete
with digplay Lype vasting attachment.,
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OUR “BUSINESS REPLY CARD”

Otwr Publicity Department reports that its
latest experiment with Direct Mail Adverlising
wid almost cmbarrassingly snceesstul. Had we
rightly estimated The extent of the response,
we should have applied an important rule of
postal publicity : aveid “avalanches” by send-
ing out, on successive days, only 48 many
mailing pieces as suffice to bring in un casily
handled responzse. A newspaper advertisement
must address its thousands simultaneously: a
muailing piece need not.

At all events, we did send to our entire
mailing-list of primters in Creat Britain, on
July 21st, a folder no taller than a posteard.
(zill Exira-Bold and CGaramond Ilcavy, with-
out pictures or decoration, were used in this
inexpenzive piece, which called attention to
the new FPostal Rogulation about “Business
Reply Cards.” An actual card, ready 1o be
torn oll’ and returned to us unstamped, hore
on ite back a share lisL ol items which could be
vbhtained on request. To users of the “Mono-
type,” we offered details of our Publicity
Bervice, a copy of the new edition of Lhe
Pocket Information Book, and an extra copy
of the Type News-Leller. Non-users were in-
vited te send for literature abuul Lthe machine
and specimens of 1t2 product.

The interesting thing to remember is Lhai
details about the free copy and block service
had oftcn been given in the BoONOTYPE
BecorDER and in the Trade Press; most of
our customers knew thal they could call upon
us lor *write-ups™ of the machine that alwiys
Tascinales lavmen, and could obtain illus-
trations to go with such malerial. Bul il is one
thing to know that the marerial is available
for an interesting brochure or house-organ
arlicle, and another thing to have under one’s
hand the means of getting 1t by merely check-
ing and signing a card. The [irsl posit on

Saturday, July 23rd, brought us 110 eards

from “Monotype” Uscrs. and the total now
slands al 253, The response Crom Non-users
was unexpectedly large. 2o fewer than 42
printerz asked for details about the machine,
spreeimens t0 show its all-round usefulness in
the general office, ete.

1L is possible —probable, even —thal this
latter proup would have been smaller if the
reply-card itself had mnot been so tempting.
Had the folder merely said “send for speei-
mens.” the response would have heen negli-
gible from nuu-““uuul»{lu * printers; for few
old-ta hioned firms, in these days, will court
the Lemplalion 1o mu]-&.ﬁ any capital invesl-
ment! But wwith all allowances made, a point
remains which should interesl our readers.

It is interesting because there is a close
parallel between our relation to our customers
(and lmLHuL}.al cuslomers), and Ihl: relation of
the p:rmtcrto huvers of prmtmg “Monotypes”
are nol "“made Lo order” as printed sheels
always must be; but neither are they sold
through a chain ol wholesalers and retailerz,
with an advertising ageoey husving itsell in
the backgronnd. COur Head Office i= able to
takea perﬁona] interest in every sale: to advise
and to argue in terms of the customer’s par-
ticular situation, markets and ambitions. The
sarme 15 Lbrue ol Lhe [Irilll.{-‘.r?.‘i own inleresl in
what cach specific user of print wants and
needs, This man can be induced 1o use belier-
quality folders; that man thinks only of the
price, but his son takes an interest in faces!

MNow lor our point: when the printer inviles
his customer to “zend for™ a new portfolio of
specimens, a bruochure wboul the Works, or
gven an attraetive souvenir. the familinr re-
aclion may be: “l'ake the trouble to send for
something that will make me spend money?
Oh dear no.” But when *replying” has boen
made as easy as the G.PA) has made i, and
the literature lics on the customer’s desk by
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invitetion—then it is no lunger a case of blind  familiar. At best, the literatvre includes some-
reaction. A contact has heen made. At the very  thing which, once handled, arouscs the appetite

least, the printer’s nume is oo looger un-

to have “something like that one ourselves”

NEWWS AND VIEWE

WEe have recsived anather copy of that very
sumulating house organ, Pusk amd Prini,
issucd by J. W. Moore, Ltd., tho printers and
advertising counsellors of North Shields. A
note an page 16, says:
Qur titles this month are set in Gill Sans and

our body type iz Gill Sans Lxtra Light. This

iype face 15 as thuroughly Enelish as its de-

gigner, Fric Gill. wha is equally well-known as

an artist and an wrchitcet, Yiss Saxon Mills,

whn has charge of Kelvinator advertising, and

is an autherity nm typography, zoes so far as

1o say. Gl Saps is ffiy por cent. move easily

Tead than any other tvpe in existence,”

The leading artiele is an excellently “per-
gonulized” account of:

v o o that most amazing of machines, the
“Monotype,” which swallows np yonr copy
and brings it forth again as type, new-minied,
set vut ine fair and proper form. How far we
have travelled cince everyihing was hand-set,
and hew much better the work we are able to
dv for you hecause of the “Monotype.™ . . .

There (ollows a non-techpical description ol
the way in which the keyboards and casters
are nperated, and the article conlinues:

And so type is born, each letter separate,
but ready set in words and lines. The sccoms-
panving photograpl shows a page of type new-
minted from the caster. Not only is “Monw-
type” selling pricker and cheaper, buiitisalso
hetter, in that it provides new type for overy
jub. and a larger wvariety of types fur veur
choice, The impression of now type is sharper,
¢learer, and more uniluem than type that has
been used before, and so. in every way, the
“Monotype’ is your vory usefnl servont.

Thke craftsmen photographed with these
machincs arc alse vour servanmts, They arc
Walter (the avomenlar guardian of the key-
board}, and Herbert, the caster, ath are
gpeuialisty, and, returning tn our first word,
craftsmen—than which there is no hetrer
deseription, and ne worthier praise. They ure
anits “lypifsing” the whole oreanization of
J. W, Moore, Lid., and—your sorvants,

continued f[rom page 12

By permission of Messrs. Moore, we re-
produce one of these interesting pietures on
our cover; and in thiz connection we should
like Lo refer our rcaders to a recent ariicle
in Printing Revims, “Your Plant 3ells Your
T'roduct.” This points ont the double im-
portance of photographing the eraftsman with
the machine: nor only for the “human™
interest which the photograph thus takes on,
but as one of those gestures of appreciation
which meapns so much to a printing office
which is more than a mere factory. Lven if
thers were no visitors to the plant {and there
should be a constant stream of them), there
would ztill be the hizhest justification lor
coverlng the walls of the waiting room with
photographs of the chief operatives m each
department topether with their machines —
gymbols of thal eombination of human skill
and inhnman efficiency, which should be the
proudest boast of the modern printing office.

Has the David Allen Printing Company, ol
London, produced Lhe ideal letter-head for a
printing shop? Our Jetter-head eritic seems Lo
think «o. Tn the (irst place, it is printed from
Lype, which is only consistent. Red, black and
blue Gill Sans give all relevant details with
greal economy of space, The lefi-hand margin
is ruled off; at the top of the narrow column
thus formed 1= a siriking lithographed svmbol,
twa places of zeparate type and the prinis [rom
them: and the colamn scts forth an itemized
list of processes and jobs which the lirm i=
prepared o handle, The result is an effect
which any astute oflice should aim for:
namely, that no money has been wasted in
prodn ping an atiraclive job,



“NEW USES FOR PRINT”

WE were impressed with the praclicaliey of
the idea launched by Mr. Charles Knpights in
the last nomber of TPE Movoryer HECORDER
{“The Local Printer as a Propagandist™), but
we had hardly expected so gquick anid enthu-
siactic a response as we have reccived, One
printer put through a trunk call to our office
immediatoly after reading the article, to assure
himself that the idea und LOpY © ould be frecly
used by any “Monotype' owner, and several
similar requesis came in by the first post. Lt is
certain that the printing office of a town is the
natural facng of any movemenl which inspires
people to spend money in that locality.

'The idea may be developed along several
lines. For examyle, few of us need be reminded
that a town is not simply a group of streets
and houses; it is a corporate thing. with a
spirit and personality of its own., The maore
activity and oceupation there is in that town,
the happier will it be as a place to Live in. so0
that money spent at home is in the larger semse
spent upon onesell,

We offer herewith another suggestion which
seems Lo have possibilities lor the local privter,
and at all evenls would not be an expensive
experiment in “pood-will” pﬂbTTrl‘cT

There is no hamlct in the land in which the
“Buy British™ propaganda has not spread. Tis
only weak point iz at the counter, when so
many atlractive goods confront the eve that
the country of origin can eazily be forgotten.
There are lew women (and women coostilule
the bulk of shoppers in every country) who
cast up the month’s accounts with o very
definite idea of what proportion of the money
has been kept in or sent out of the country,
and yel there are very many who would like
to have saome means of keeping track of their
expenditure along these lines.

The loeal printer counld dssue pocket-size
“Thadget and Shopping Lists™ in a stout staff
cover with refills sent out each month. These
refills wonld be in the form of a hudget, that is,
cach page would have space for expenditure

on a particular group of commodities ; but in-
stead of one cazh column there would be two.
One would he headed “Spent on Hritish
Goods™, the other “Spent on Iorcipn Goods™
The awner of the book would have the oppor-
tunity—eo often neglected, simply for lack of
the proper printed forms—to make some
rongh or detailed proportionment of the
month’s ineome, amount tn he saved, cie.
Then, aa each purchase is made, the amount
would be eniered un the right puge within the
right column, and the end of the month would
lJL’J-l:lg a C!l—jBT FE&H‘L&[;I’_II'I ol what ‘p}:upf}rl.ir_ln of
the ineome was going to the support of British
industry and trade.

It would greatly enhance the propaganda
value of such a booklet if, at the bottom of
each page, some Board of Trade figures
could be miven as to the tatal number a-f men
employed, in this country, by industries manu-

facturing that group uf commodiiies. There

22

would, of course, be room for small advertise-
ments, and no local grocer or wine merchant
would scorn the vpporlunily ol inserling his
name on the Budget amd Shopping List de-
voled 1o “Hood au.l:l. Drink.”

The first two monthly refills should be sent
broadeast. the sccond with a reply posteard
inget, and thercafter the refills should he sent
only to applicants.

Tn any vase, the budget-form s an adver-
tising medmm not to be overlooked by the
ustute lucal printer. Even il it takes the form
of a cheap tear-off pad, it i3 a really uszeable
advertising souvenir, lor practically every
family haz at zome lme said “we could
ecomomize if we conld only keep 10 a budger”,
and has discovered later that the hack of an
envelope and an improvised Hst of possible
expensce arc not the most scientific way of
going ahout it “Printing never forgets.”

Another small job for a printer-stationer is
u triple pud of printed sheets bound in gay
paper with the title *ITave I ParLFﬂ 1t?"” The
first of these pads would vontain a list of the
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LOCAL OR BRITISH
GOODE

CLOTHING

AND HOUSE FURNISHING
£ 5 | d

[ PR D
S et enmd e b m sl s
ST A SR ) Vsl S
Dresses
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GRAND TOTAL, OCT. 31, 1932

| MNORIP GLOVES are made in Adverton by 259 of cur eownsfolk.
= The cleverest MILLINER in town is TQINETTE, 1% High Sereet,
“Shap in comfors ac BLAYME'S, Advertan’s [eading Storss,

K Yaur ealloring is dane By erafesmen at C.T. Fox & Son’s |24 High

Street.

A A RS SRR BB B R B e

necessary things for a weck end, the second
for a seaside boliday or short motoring trip,
while the third would be a check list of ea-
sentials for a longer journey. Kach pad eould
be kept in tho valise or Lrunk appropriate to
the length of journey. As it is, one musl serawl
out such a list in pencil, and even then it is
astonishing what cun be forgotten in Lhe
bustle of packing. Such lista wonld have u sule
amongst gift shops, and would make oxcellent

USES FOR PRINTY

LOCAL OFR BRITISH
GOODs

MOM-LOCAL COR
FOREIGH GOODS

FOOD & DRINK
£]s |d i s,:ri.

‘Have | packed it?’

I. A SUMMER WEEK-END

DRESSING GOWN DINMER FROCK

EVENING KIT YWRAP NEGLIGEE
TENKIS TOSGS SPQRTS FROCKS
SLIPFERS CaP GLOVES
PLILL-DM SPORTS SHOES  SPORTS COAT
S0CKS  MENDING KIT  STOCKINGS
RACQUETS BALLS EYESHADE SUM GLASSES

SWIMKING COSTUME, SHOES AND KIT
TOOTHBRUSH  30AP, ETC. MIDGE LOTIOR
COLD CRE&M  TALCUM POVWDER
SHAVYING TACKLE MAMNICURE SET

SHIRTS UMNDERLINEM  FROCKS
HAMDKERCHIEFS  ASPIRIN
FIELD GLASS MAPS & GUIDE BOOK%
BEOOKS & STATIOMERY % MAGAZIMES ¥

*The best place to find these iz at
F. J. James, Printer and Stationer
194 High Street

advertising souvenirs for general stores. The
idea could be adopted for general provisioners
as a pad of reminders about the picnic hariper.
On the back of each pud the astute printer
would dizplay the phrase, “PRINTING
NEVER FORGLETS: OTTH PRINTING IS
WORTH BEMEMBERING.” Tor many
pritential enstomers have packing and picnie
criscs like the reat of us—and they remoember

any “unusual” gift that offcred them a service.




THE MONOTYPE CORPORATION LIMITED

43 T'otter Lane, London, E.C4
Telephone: Central 8551-5

Representatives ol the Monotype Corporation stand ready al any lime 0 advise an methods of

increasing output,

Brisrow
BirvINeman
DuBLin
CrAzgow
MANCHESTER

AUSTRALIA
CHINA
Ivp1a

New ZEALAND
Sovro Arpica

special aperations, ete., of the “Monotype™ and its supplies, and to furnizh
specimens, trial settings and advice on new type faces

PROVINCIAL BRANCIES

West India House, 54 Baldwin Street. Briswl 24452

King’s Court, 115 Colmore Row. Birmingham Central 1205
39 Lower Ormond Quay, Dublin 44667

Castle Chambers, 55 West Regenl Street, C.2. Douglas 3934
6 5. Aon’s Passage. Manchester Blackfriars 4808

OVERSEAS BRANCHES AND MANAGERS

G. 8. Inman, 117 Birrell Street, Waverley, Sydney, N.8.W.

The Monotype Corporation Ltd., 17 The Bund, Shanghai

The Monotype Corpuration Txd.. 27/5 Waterloo Street, Caleutta; PO, Box
303, Bombay; P.0. Box 336 Mount Road, Madras

C. J. Morrison, 210 Madras Strect, Christchurch

Monotype Machinery (3.A.) Lud.. Kodak House, Shortmarket and T.aoop
Strects, P.O. Box 1680, Cape Town

FOREIGN CONCESSIONNAIRES

ComwTIVENTAT, Hurorz

Continental Monotype Trading Campany Ltd., Basle, their subsif]iary Companies and Agents:

Amsierdarm

Berfin

| Brussels
Paris
Rome
Helsing fors
Oslo

Continental Monotype Trading Company Lid., Keiversgracht 142

Monotype-Setzmaschinen-Yertrichsgesollsehaft mb.IL., K renrberg Strasse
30, 5. W61

3 Quai au Bois de Construction

Compagnie Frangaise d’lmpurtation “Monotype,” 85 Iue Denlert-Rochercan

Silvio Massini, Via due Macelli 12

Kirjateollizuusasioimisto Osakeyhtio, Kalevankatu 13 (Agents)

Olaf Culowsen, Akersgaten 49 (Agenis)

We beg to remind our fiiends and the Trade generally that the name “Monotype™ is our

Registered Trado

Mark end indicates (in this country) that the geods to which it is applied

are of cur manufacture or merchandize. Customers are requested Lo see thar all kevbhoards,
casters, aecessories, paper, and other zouds of the kind supplied by us bear the said Registered

Trade Mark, which is a guarantec that the same are geuuine,




