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FOUR ASPECTS OF

THE. PRINTED CATALOGUE

READER ¢ PUBLISIIER : MASTER PRINTER : AND
COMPOSING ROOM

The Greeks, it appears, had a word for il: a
word that runs as a connecting thread through
all the diffcrent parts of a general discussion
about the Printed Catalogue.

To be realistic and helpful, such a discussion must give
the point of view of four dillerenl kinds ol people: the
user, Lhe publisher, the master printer and the compositor.
But nowhere can we stray far from the core of the subject
if we remember thal the root ol the word “‘catalogue’™ is a
Greek word meaning fo cfioose.

A Catalogue 1s an opportunity to choose something out
ol a list. An ordinary adverlisemenl generally concen-
trates on “sclling”™ one thing: the catalogue, like a bazaar,
invites you to come in and look aboul, to compare values,
lo exercise your own judgment. That is why seed cata-
logues are generally admitted to be amongst lhe mosl
fascinating printed books 1 the world. That 1s why no
worlh-while catalogue has any need of “stunt typo-
graphy”’,the constant nervous appeal for Zttention Please.
Iis job is to lay belore an already interested reader all the
relevant facts about a whole group of articles, and to do
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THE MONOTYPE RLCORDER

it in such a way that any ilem is easy to [ind, easy to com-
pare with a related item, and—in the case of commercial
catalogues—casy to order. Fase, tranquillity, clanty, order:
those are the virtues of the prinled catalogue, and all
questions of ils production have to wait upon the de-
signer who lays it out with the user in mind.

The phrase “Qur Catalogue™ used by a manufacturing
housec generally means a descriptive list, with or without
prices, but gencrally with some illustrations of all the
different lines of goods offered by that house; or of all the
lines within a distinct manufacturing group. One edition
may sullice (with occasional supplementary [olders) tfor
several vears; il may, like a Seed or Molor-car Catalogue,
have to appear annually; or it may deal with things like
lextiles or garments, that require at least two catalogues
a vear to keep up with changes in slyle. Always, n-
evitably, il is an offer of help in choosing something.

I. THE READER’S POINT OF VIEW

However briefly we deal with the needs of the “user” ol calalogues, those

needs must come lirst becanse they are fundamental. There are two kinds of
)

catalogue uscrs: middlemen (such as booksellers, retail chemists, cte.) and
ultimate consuniers. Among the latter is the Mail Order public; those people
who, removed perhaps from the great shopping centres, shop amongst the
items of a printed catalogue. T'o shop does not mean to buy or to “be sold”,
but to compare values with a view to selecting something. Such a consumer
asks ol the catalogue just what he or she would ask of a retail store. Thus, 1f
a store puts plenty of goods on display, with the minimum stored away out
ol sight; if it provides proper illumination and ventilation, and by planning
makes it easy for the hurried shopper to find the right department while siill
templing the leisurely to stroll uboul; if it has the sensc 1o feature remark-
~able hargains while giving the impression Lhat these are “typical”, then it
will attract more shoppers and send each one away with rnore parcels.

1



THE PRIXTED CATALOGOR

Similarly, it the Mail Order Calalogue puts plenty of pictures of the goods
before the “shopper’s” eyes, with the minimum ol ilems described by ad-
jectives only; if 1t allows the printed page that exact equivalent of guud
lighting and fresh air which is clear presswork and a good type-face; if it is
s0 lald out as Lo prevent fumbling about and yet so p]ea:antlv order l:d that
one 1z tempted Lo glance through many ]::-cwre:»1 il it has the sense to give
extra spacc to its best offers while implying editorially that these are
“representative values”, then the order-forms that come back will have more
cnlries aplece, and the hook itself is far more likely Lo be kept and consulted.

WIIAT THE USER EXPECTS

The person who does heep ond use a catalogue is doing « Javour 1o the
firm which issued 11. Tlence he deserves the ¢ omphmont nf a sturdily-hound
catalogue which will not disgrace his shelf. lle naturally wunts the most
realistic or detailed ﬂlunirqhompmable Oddly enough, Lthe wood- engraver’s
art has lingered on in the Mall Order (;alalmgue beuaubt: 1t can give maore
delinite details than many a photograph. A brilliant scralchboard illustration
of a machine part has much to recommend it as against a heawﬂy retouched
photograph. From Lhe typesetting he expects clarity and again clarity. 1t
helps him 1o have the first identilying words picked out in bold; it h l'._‘]pb stall
further to have the general dewﬂp’rmu distinguished frowm the apom_ﬁr detalls
or other reference matter. That is why the modern catalogne designer uses
italic, hold, CAPS and lower-case and SMATL CABS in L"a’f.dnm e me
automatlgudh simplifies reading. Finally, he has the right to expect that he

swill find it casy to order; that directions will be explicit t and clear Iy displayed,
that the order-form will not fall out and el lost, that he can prevent mistakes
in dispatch.

Because be is alveady interested, he is willing to read entr ies in eight or
ten pumt and even captions, clc., in six point; a thing he would not bother
Lo do in the case of ordinary adverlising. Tf the text pages look cramped and

hard 1o read, he may not necessarily assume that the goords must be cheap
and inferior, but he has certainly been given a strong Thint to that effeci—
aud z‘hm’ is rz.‘.f he has beew given; he (anm}t turn to ﬂu' ooods themselves dlld
sav: ““VWhat a conlrast hc‘tweﬁn the ¢ fine articles and '!)h-:l‘t shoddy printing!l”
Ile is not a clairvoyant, he goes by what he sees,

It is the same with the retailer who receives the manulacturer’s or whole-
saler’s calalogue. In deciding to stock a line, he has to go by what he seos—
of the traveller and his sampl&:c, and of the vatalogue that is lell with him.
What vitally interests him iz whether the goods will sell fast enough lo
prevent overheads from eating up the profit, “1le knows perfecily VPH that

3
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those goods will, or will not, sell according to whether the manufacturers
are able to rca_hbe what the puhhr wants. And if the producers ol the cata-
logue have shown such lamentable ignorance of elementary psychology as to
employ ugly tvpes on a crowded page, why then il is unflortunate that no
director or salesman can stand at his elbow and say: “"Ah, but in our actual
manufacturing, and in our advertising Lo the public, we are up-to-date”

UNCONSCIOUS DETECTIYE WORK

Every one of us is a detective when it comes to printed matter, We will
draw conclusions Lthat we were never meant to draw. We are sceptics before-
hand in regard to a shabbily-printed statement, ]11‘»? as we are predisposed to
believe what is said in “‘authoritative- looking™ print. That is why Mr. John
Prioleau, the motoring authority, said once thal a good catalogue was the
surc sign of a good car. He could not explain this famt we can only suggest
that a ﬁrm mte]hﬂ ent cnough to give the public what 1t needs in a motor car
will probably know enough about the public, and aboul disteibutors, to spend

money and brains on the production of its catalogue.

. THE COMPILER’S (PUBLISHER'S) VIEW

With these facts in mind, the compiler of the catalogue (the advertising
or sales manager, or whoever is responsible for the whole productiun) gets
down to his [‘nmphmted lask. Generally he has a pre-existing catalogne lo
work on. Tf he has to bring it up-to-date, “he must consider first of qllwhether
mere additions and revisions of s’rrmdmg formes will really produce an up-
to-date catalogue. Il not, a complete re-siyling may repay the extra expense,
especially if it 1s so lo "'1(‘8..]. and clear that the next edition car safely be a re-
vised repeint. The amount of new matter is not half so impertant a guide in
this case as the qualily and modernity of the rival firm’s cataloguc. New aids
to easy reading, new illustrations processes, new atyles may have come along,
and meanwhile the old formes may be lor_nﬂng “fired””. On the other hand,
he may be [ortunate enough to have Lthe bulk of the Work ‘standing’’ at his
printer’s—and set in hard separate type so that his revisions can salely be
done at the minimum expense.

Iaving inserted all the new cnlirics (or in the case of a new firm, collected
all the 1lems and arranged their order}, he should take a quiet hour to con-
sider the editorial side of the projected book. Ilas cnough aliention been
given to the General Introduction? Is there a good index and cross-index?
Is the standard phrascology of Lhe entries -:,a.pdble of being made clearer, less

: stereutvped" I other wor ds can the catalogue be made more “‘salesmanly”
than 11 is now?



THE PRINTED CATALOGUE

Nexl comes the question of process. Here the “compiler” after con-
sultation with the printers, may have to decide between the claims of letter-
press, offset and gravure. Tf the illustrations are all-i important, he may [ind
that thev look more impressive in velvety phologravure; bul then he will not
be able to count on those handy half- tone blonks whwh his cuslomers may
want to borrow, or which he co uld use again for smaller pleceq The decullng
factor is the extent to which a given kind of iMustration will HELP the
rcader Lo CHOOSE. He may decide to use letter press (for maximum
“sparkle 1 the type m af‘rer) i {orlgunt’mm with occasional 1‘11'11’(* It for
any reason he delegates a part of the work {(such as the plates) to a second
printer, he must “plan” the book with extra forethought.

In any event, the modern buver of printing is unhI\eJ\, to azk lor an
estimate on C,cilcilUUl_lF_‘ work from’ any prmtel who is not equipped to do the
cettmg m his own plam wilh * Monolvpe composing machines, So universal
1s the use of these machines in catalogue work thal a printer nol so Pn[mpped
has had little experience of modern r‘mﬂoguc‘ work. Unless he “‘sends out’
the job he will have to tackle by other and more limited methods a whole set
of problems which a “"Monotype” composing machine solves with straight-
Torward efficiency,

III. TlE MASTER PRINTER’S VIEW

The Master Printer, called in to consult about a new or re-styled cata-
logue, may have 1o persuade Lhe customer to postpone the question of
estimates until the whole matter of process and format s re-considered. The
Cl]ﬁl(lrﬂ(“r' cannol help being pu:fhbpu::.ad in favour of any 1)1‘1111;{:'1:' who Qav“

“You are embarking on LLE' one mosk importank prinked plece in your year's
work, and a trifle more thought new on ways and means will’ repay you
tenlold”, For emmplt-' are there ways in which current smaller literature
can be 1 Imcor pors ated in the calalosue lo save ime—or made up laler on by

“running on’ certain sheets from Lhe larger book? Is Lhe formal convenient: ?
V¥ ould mdrﬁ tabs help? ls a revised reprint to be made within a given time?
It mnay be thal the cuslomer lancies himsell as a lavoul arlisl or a discoverer
of novel type f'i(‘?'n) it may be that, before the printer is called in at all, some
outeide “expert’ has prepared an ‘elaborate sketch- (lumm}'. In that case all
that is wanted from the printer is “your lowest price”, absolute obedicnce,
and a strict promise of delivery. In mosl cases, however, a non- 11r-ir1lr'r-’°.
detailed specification offers one or more neat oppmtvmtleq to the printer
who does not relish this treatment. The cll;ld’ﬁ:}lll custorner, however he may
attempt to over-ride the “mere technician” | cannot allord Lo turn a deal ear
lo any cosl-saving suggestion. Fyvery successtul master printer can remember
instances where some constructive hint to the customer, atthe very beginning,
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THF. PRINTED CATALOGUE

created such an atmosphere of co-operation that any subsequent queries were
aclual queries instead of recriminations,

SYMPATIIY IN A CRISIS

Tt 1s perfectly certain that however calmly the user of printing approaches
his other printing problems, he iz going to be nervous and portentous about
the catalogue. Other depariments are sure to be badgering him, the sales-
man will have had their devastating say, time 1s creeping on, his hwum’r ©x-
penditure on printing is to be zﬂlocated 1t may sound qua_mt bitt, what he
really needs s syrpativy : not a pat on the back, but the comfort of knowing
that someone else understands the 1n1purta11{,e and difficulty of gelling out
a hrst-rate t‘atalﬂauf* “T see what you wanl’’, says Lhe wise Punler and
proves it by a few strokes on paper, and the cuatomer who has net seen
premsc,h what he wanted uniil ihen, draws his lirst £ASY blt"d:t].l

To lake an obvious example, Lhe wodern customer geuerdﬂ}r realises that
the choice of a type face for his catalogue 1s really an imporlanl maller, He
expects the printer, not necessarily to offer him a tremendous choice of faces,
but simply to share his own conviction that the nghl choice is important. lf
he suspects that “one face is much like another” to his printer, he may start
to lay down Lhe law: al all evenls he will lose that sense that the printer is
altogether on his side, w orking for his own objective. lt is then that a few
words aboul the actual whys and wherelores of type choice are so useful.

CHOOSING THE FACE

There can be no talk aboul the face unlil the number and kind of i1llus-
trations are delermined. For a gravure job, in which delicate serifs will
thicken and blur, it is best to use an open face of great 51111}111r1tv and cven
weight. “Monotype™ Plantin, 110, is ideal for this purpose, and “Monotype”
Gill Sans is a safe chowce if no ane entry contains much continuous reading
matter. Fine screen half-tones call for a paper surtface which manages to
make an old-lace Ike Gaslon look anemic. “"Monotype™ Tinprint, Bcl‘::k{‘.]’“i‘l”&!
or Plantin are much safer. Incidentally, each of these faces has a good bold of
This iz “Monotype™ Times New [oman: eipht point the same basic design, an all-imporiant
This is “DMorotype” Garamoad: same size (8 point) pOll’lt If 1t 1s neceeao.rv Lo nse qulf(‘ a
small size, “"Monotype”’ Times New Poman will manage to make ei ght-point
look more like ten, and ils inimitable italic will refresh the page. The printer
who intends to make a profitable %pvcmlltv of catalogue work has probably
re-inforced his hody type repertory in such 4 way that }:+ can make lhe maxi-
mum number of honest claams (Todnnml claims are better than sesthetic
ones) for the minimum number of faces. T—Ic has foreseen the arguments and
prepared his case. The customer may sy : Y ou recommend that face because

4



THH MONOTYPE RIECORDER

you ha[}pen to have it”, but he has the complete answer: ‘1 happen 1o hd'«E‘
that face because ihe m\m]a of such jobs as yours will always recommend it.’

The publisher’z catalogue, of course, can strive for classic elen ance by using
indentions and small caps to rf-p]ace bold-face, and thus any rm]h uuud
book face can be used. Any border pattern, used on page after page, is found
lo grow wear 15010, ]301111” with rules will single out special oiﬂc-rs but 1t s
better to “‘frame’” such copy w ith white space than o use worn mlﬂ lengths
of rule or let inaccurate mitres speak of hurried work.

The Lata_lormm with few items, such as that of a line of motor- cars, will
probably requive full-page 41luz>trat10ns ol some size, Too often this means
that the text has to run to an l]?]u)rllfutidbl‘ﬂ' wide measure. A suggestion for
wolnn% the problem without resorting to convenlional ¢ double columﬂ is
shown at the top of the opposiie page, fig. 1.

WARNINGS AND RE-ASSURANCES

The Master Printer naturally warns his prospective cuslomer that a
promise ol delivery has two sides to it. Will a schedule in the compilers’
ollice, ensure that all the cop\ und photographs are ready n lime? He may
if necessary map a hinl to the effect that anvy customaor who deals dircct with
the block-maker or other suppliers iz dums{ the printer's work for him—and
wasting his own Lume and nervous energy! Much can be found out in advance
as to the probable nature and extent of corrections. The modern prlll‘tﬁ. cail,
ol course, assure the customer that he can have separate type correelions, so
that a price-figure can be altered at the last minute withoul re- setting a whole
line. And when the chiel s ﬂe:;man is leaving for South America an Lht‘ tenth
and must have advance proofs Lo lake with 111111 that matters enormously!

IV, THE COMPOSING ROOM'S VIEW

The sslimate is accepted, the job goes o be set. The face and measurc is known, the
manuscript is marked for bold, italic, and “smalls”; the layout shows where the use
of blocks will require a special measure—perhaps as wide as ten inches, perhaps
very narrow or irregular (in which case a “Monotype” Unit Adding and Letter-
Spacing Attachment will he helpful).

The matrix-case to be used is equipped with that particular combination of
characters which the job requires. Tf it is a draper’s catalogue, the price-figures
mnst loom large; special allention is called to the new combination of Gill Sans,
§-pt. with 18-pt. figures, which is now obtainable in one matrix-case, for setting
without change-over. See [ig. 4, page 13,

In the previous scclions we have dealt with principles; in the composing reom one
is abvays considering a special problem. So the rest of this article will consist of a
few examples, with such comment as seems required,

in
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Fage from o Cambidge Unmersity
Frews Crde! LR
A typical “DD Kevheare Tob". In
Lhis case two sives of the same Save
(e, same anit width and arrange-
menl;,

The ovcrall measure is 235 picas.

Themasnra on Lhe leli=band sioe ol

the keyboard {s made up to 81 set
(% pt.), and vn the right-hand side
bo SF sei 210 pi), The apersine
then sets his fivst line of 10 paoint,
c.f}m'rlgn:.- et his cenine s .-:-I1., r‘.lru‘:_
cn the same zeyboard, vsing tae
sama kevs, hie seta the nevt lines in
& point. Hach paper rihbon is eomn-
plese inizself, and each size can have
the benefit of small caps and italic
upper and lower-casse—a: loag as
hoth sizes wead cre o the same

kevhar arrangement.

gz

PUBLIC HEALTH

(See also DoMESTIC BCONOMY, p., 222, and MEDICINE, p. 166.)
JOURNALS

The Journal of Hygiene,
Ed, ;. H, ¥. WUTTaLr, »M.D., PH.D., 3C.D., F.R5., Cuaterly. Hop. Bvo.
The subscoption prive from Vol KXXIT, pevable 1o advance, 1= 455 6d.
por vol, (posi-froe); single numbers, vze Ol
The currenl valames s Mo, XXX Qundaions can be given Tor back
mumihiers snd parts as well as for bucloram binding cases.

The Journal of Hygiene. Reports on Plague Investigations in India.
Issued by the Advisory Condmitiee appointed by the Secretzrv of State
for Tndia, the Rowal Secisty, arnd the Lister Institute of Preventive
Bloddictne.

Plague rumbers @ Vol. VI, na. 4, ewd af promty; Vol VIL nos. 3 and 8,

Tol, WIII, mo. =, wnd Vol X, no, 3, 65 each,

A series of Plague Supplenwnds hay Lucenn tssaed 5 the Grst [Dve of these
contain Reports VI-E on Plague Investigations in India. They are,
i vaginalicn, completely independest of the Journal, altheugh sub-
scribers to the latter receive copies without exits cost. Plugue Supple-
ments i and i, 7o each ; i, 1o ivand v, 75 each. Plague Supplements
1. 11, i1i can alse be supplied bound m buckremn, 2or. Funthor reports ane
in preparation.

GEMNLERAL
Hewtt, G G, nsc— House-Flics and How they Spread Discase.
(Cambridge Warmals) Roy. 1fne. zo illustrations. 25 bd.

Hope, E. W., 0.r.E, M.D., D.5C—Tealth at the Gateway.
Problems and Imternadionu] ObBrations ol @ Seaport Ciy. Demy Svo.
2z dlustotions. T3
Hope, E. W, Browne, E. A, FR.CS. and Sherrington, Sir C. 3,
M.D., T.RS—A Manual of School 1Tvgiens.

Newr ed, with six additiona] chaplers om Plivsiologe, Cr. §vo. s,
Pearson, 5. V., M.D., MR.C.2.—The State Provision of Sanatorinms.
ey Svn, 39.

Woodhead, Sir G., KB.E., MD. und Varrier-Jones, P. G, M.
Tndusirizl Colonies and Village Sertlements for the Consumpiive.
Preface by the Rt Ilon. Sic CLirronn ALLBUTE, K.C.8., e, Demy 8vo.
105 Bl

Woodhead, Sir G, Allbute, Siv {Difford, and Varrier-Jones, I, C.—
Papworth: Administrative and Economic Problems i Tuaber-
culosis.

Introdugtory chapler by Sic J. K. FowLeR, .C.7.0., C.LLG., M.A, W13
Cir. 8w, Cloth, 35. 6d. Paper boards, as. 64,

L e e e e e e e s (el T
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VISIT OUR HARDWARE AND ELECTRICAL DEPTS.

Thousands of customers have expressed astonishment at the enormous variety and the extremely

competitive prices of the hardware sold in our Great Household and Electrical Departments on the

Lower Ground Floor., It is a magnificent floor and we can safely promise you that the prices are,
without doubt, sufficiently low to repay you for your visit.

o L1
[Black]

AM AMAZING BARGAIM IN
wWHITEWODD KITCHERN CABINETS

Mawhers else will you find such 2 Bargaln az this
“Wandar” Kitchen Cabiner. it is defniraly the
fnest unle of itz kind en the markse Strong,
rps oy, Yot eampace. Finishod in suluoled W hite-
woud, fitved with drap fiap table covered with
parcalain enamelled plate. Mate che spacicus
dunble cupboard, fiteed with vencilatars; alsa
large cutlery draveer. Soundly constructed amd
ready for steining. Height &

Wideth 30 ins. Dapth 18 ins.

Lsually 57/8 SALE PRICE

[Rlack]

PORCELAIN ENAMELTOP COM-
BINATIOM TABLE CUPBOARD

This useful piece of kitchen furniturc has
three drawers, and cucboard with shell.
Drimensions ; size of mp 30 ias. by [Bins.,

Carr, outsido
e wan de-

livery  area

36 extra in helght 25ins. LE

Usuzally 1I9/6 SA
entandand | EREEE T PRICE 2' , =
Wales. Sire 36in. by 18in, 240

FOUR FOLD
SCREEN
FRAME

This well-madehits
waood frama is 68 ws.
high = averall width
£0ins. When cavared
with your cwn furn-
ishing fubric rou have
rhe equivalent cf an
eEprirE e Screenata
Iraccion of the ousi,

Uaual value B/§

TBlock]

Curr. outgide
aur free van
dufivery areg
Lé extro in
Engidag  and
Wales.

[Block]

Haight &t

wiildeh 3 fe

Depth 1,
(dosad)

USUAL
YALUE 45/6

HANDY KITCHEM CABIMETTE

Thiz uzaful pisee of kitchen furniture possesses all
secantiale, tuzh 2z Forcclain Evamel Top Taale
large Cutlery Dravver and Gavze puuclled Meao
Sale ut Lhe top, Vel mads af Whitewsood. When

the table is not in use it folds up
flizzh with che rasc of the Cabinec
ZALE PRICE

PERDESTAL & SLIF MATS
500 Pairs unly, These mats are
tnade of bese qualicy rubber, and
can be supplled in Black and
Wiite, Bluc and White, Green and
Wy hite, Beige and
White. HMHade to
sell ac TH& 2 pair,
Plogre give secomd
chaize of calour.
SALE PRICE

FER PAIR

376

CEILING CLOTHES
AIRER

Block]

[RBinck]

Fit wnz of thesc in yout litchen and ensure your clothes

8 beinz thoroughly zired, A real scurdy job and exeellen:
B & porcelein cnamel pull-ous top table. Hoight

vzlue at this price. & [t airer, comolete with 4 rails,

B Jpained Brackers, set of pulleys, hald-fasi and rope. B

=+ Fully SALE
& Worch £55 0 FPRICE 7
Corrivgs ouiside delivery ares 36

o Corrioge |- SALE PRICE
I 8. size, 3/ Complete
i Usually 44

| cupbeoard space 2t tap for hats, erc.

[Giock]

USUAL VALUE 42/-

SPECIAL PURCHASE OF FITTED
WHITEWOOD WARDROBES

Thic it 2 vary exeapriamal Sale Bargain, well
mads of clean selected W hitewnnd raady far
starming er puinting. 5ize 6 ft. hich, 3 fr. wide,
17 inz. dapp. Fitted with michel pheood pull-out
rall fer hanpers; shos rack in base and set of
uscful shelves down ane slds. Rote the large

SALE PRICE
Fort Larr. 36 outeide agr van
welivery areg

Part Cuarr. nrid SALE 5 ,I I s
Packiny 1/- PRICE

[Black|

Eight
monthly
payments of

(L]
GLAVES "MEW OXFORD™
SUPER RKITCHEM CABINET

This Cabinat & vary zaundly eenscructed and
finkshod dark Oak, The uppar secelen 1 firced

Bl weith flour bin, egg rack and five § Ib, and feur
4 2h. cereal jmrs. The upper sectivn of the cabinet

is finished Wehice enamel. The mbinei ulse has

72 ., width 35 in., depth 22 in.

Showing a new combinabion
layout for Gill Swns with

Lergr romerals in matxix-casa
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1161 LEMPERTZ (H.). Bilder-Hefte zur Geschichte des Biieherhandels .

und der mit demsellen verwandren Kimste und Gewerhe. i
Folio, with 65 plates, fncluding seceral of bookbindings, soms of

which ave tot oold and colesrs [ boavds Colugne, 1853-65 4 4 0
1162 LLON PINKETO (A, de L} Epitome de Ia Bibliotheca Oriental, v
Oceidental, Nautica v Geografica de Don Antonie de Leon Pincla ..
afiadide, v ewmendads nucvamente, en que se contenen los
Escritores de les Indias Orientales, y Occidentales, v Reinos con-
veoinos Chira, Tartaria, Japon, Persia, Armenda, Etiopia y ofras

paries . . Por mano del Marques de Torre-INueva. i
3 vols. in I, sin. folio, apar? front a few siighi tears g fine cloan copry

in half inoracco, oilt fop, ather edges wmemt Meadrid, 1787-33 20 0 0
VERY scarce; A work vpon which extraordinary lahaur was bestowsd

both by its Arst a

uthor, and Iny the editor of this avpmeted edition.  The first
cdition comprises the drst Amercan Bibliography ever briated.
1183 ———— ancther copy. 3 vols,, folie, LARGE A¥D T1cK TAFLR ; half
: vellimn th, 17878 25 0 O
i The prelimivary Isaves in vol. L have been stabbed but ihis dues not
i seriously afect the lext. A few leaves are waterstained,
1164 LETTERS from the Dead to the Dead collected and arranged with
! Notes, Comments and a Glussary, By Oliver Lector,
Sm. 4to., with yeproductions of Emblems by Jacob de Bruck and
| Fuwrstiis [ cloth 1905 0 6 0
- 11685 LIBRARIES. Report from the Select Commitiee on Public Libraries :
! together with the Proceedings ol the Commirtee, Minutes of Evid-
cnce, with Appendix,
Folin, wirk 13 maps ; half morocco
Printed by Order of the House of Commmons, 1849 1 5 0
An Index to this report, published separately, is bound vy with this copy.
1166 LIBRI (G.). Momumens médits on pew connus, (aisant partie de
Cahinel de Guillame Libri et cue se rapporlent & PHistoire des Aris
du Deszin considerds dany lenr Applications & 1'Orrement des Livres.
© Royv. folio, 60 plates, the maforily of which are in pold end colowrs,
cxbabiting specimens of early Bookiemdings, facsimiles of MSS., ete.,
with loxt in English and French | half wovoces, gt edpes
Lopden, 1864 8 § 0O
1167 ——— the rame,  Seconde édition, augmentée de plusienrs Planches.

Roy. folio, 65 plates, the swajurily of which ave in gold and colowrs, i
exfiibiting spoctmens of early Hook-Binding, fecsimiles of MSS. elc.,
with deseripbive dexd in FEwglish and I'vench, wnoroces extra, pilt
edres th, IBG64 12 12 O

[168 LIBRT (G.). Mémoire sur la Persdcution qu'on [fait eoufiric en

YFrance & M. T.itwi ; par M. Ranieri Lamporscchi, Sceonde Edition.
Svo., sewad London, 1850 0 7 6
1168 LIVRE (le) A 1a MODE.  Frined in mreen ink
, Le Liven 3 La Mook, Nonvelle edition, marguctée. polie & ver-
| nissée.  Pwinled in red ink
The 2 parts in | vol, 12 mo., half bound [Paris’, 1758 1 5 © i
: 1170 LIVRIL (T.E) DF QUATRE CoULLURs. :
i I2me., privted in seclions wn fowr different colowred inks ¢ half
hownd [Paris|, 1767 1 0 0
1171 TOAVNDES (W, T.). The Billiographer's Mannal of Englizh Litera
i ture. ;
4 vols., an dwterleaved copy, bownd dn 6 vole., wuv. Buo., with j
numerous emendalions and corroctions (by T. Thorpe, the booksellar V)
i and by g later owsier [ half huund #8347 70
! 72 ——— amother edition . . . by H. G. Bohn,  § vols., #vo., Lanon i
i FATTR ; Foxburghe, gill tops |38 4 4 0 !
! oMz T Tiavming’s copy wille a large number of additions and coreections |
! in his handwriling ; many cutting: from catalogurs are aeatly pasted in. i
]

F'.'_g. 5. Thae prAge v » {:n,'.alr,'g_f'u-’.‘ issue :_\".
Messry, Quaritelr shows the value of small
capz i dignifiod peges,




A REMARK ON
ADVERTISING CONVENTIONS

CONTRIBUTED BY P. B.

to which is appended an American report

of the Printing Session of the Adveriising Convention

at Leivester, 1934

TT]E Adverdsing Convention mrcts annually for ut least
twe reasons. Ome reason 1s not omdally quoted, so it
requires no public comment: it is the Ficl thal news stories
ahout advertising (such as reporis of speeches) are helptul
tu the whele prefession. People who pay, or induce others
to may, for spuce by the square inch ave naturally pleased
when advertising itself receives free and fuvourable wreat

ment in columns which are “not for sale™. "'he dictate *if
you want lo be news, you must éreate news' is honestly
followed by the Advertising Associztion each year, and
everyone hopes that hulging scrap-books of editorial will
crown cach annual eflort.

T feel that no apelogy is necessary for pulling so practical
a raison d’drre at the head of the list, though it may thus
reepive more prominence than it need be given in the
various eircidars which invite the wlole British adver-
tising warld to gather in conclave onee a year.

The other chief reason [or holding the Convention Is
that the all Lo sectionalized adwvertising “indistry™ nay
have onc opportunity during the year to discuss advertising
ftself. Tt is always stmulating o realize that one is not the
mxl_}- pebble on the beuch: even, that one's particnlar
beach is parl of @ whole coast-line on the map. (haite uparl
from “making fresi covtacis™, the ambitions advertsing
man ean got a fresh light on somce problem of his own by

hearing how it haz been met in a different sel ol ciroum-
stances. And the actoal user ot space, sites and printed
mitler, can 2o to such a meeling with the tesling that he
will hear more than one side, To him, cven more than 1o
the uwency, it Is necessary tn ses the conneciivn between one
sort of advertising elfort and ancther. 'Lhere ove other ax-
amples of this need to link np knowledge, The commmnercial
arlists heve every rezson to listen tn the prmtevs, on whose

technical adroitness thelr very lvelihood depends: the
poster people have Lo honow whal the press people are
saying. Above all, a general prablem, or abuse, or challenge,
which his Lo be mel by aouerisers as a whole has to be met
by them in gereral scssion.

This being the case, it seems remarhable that the Annual
Convendon of the A\ should ever confront the delegnte
with the esasperating necessity of choosing whether w
atzend vne or another session devoted to special forms of
advertising, each of which he would like Lo attend. When
lie has made his choice, he is very likely to find himself
listening to three or four papers on dillerent aspects of the
sATNE 311_I3jer_'.t.; and very minuate aspects th:::.-' MLy seem to
him. Bach speaker repeats much of what the other speakers
have said, and the peneral discussion afterwards, which
onght to be the most valuable parl of the Session, olten
turns into a hair-splitting debare hanween various pecple
whao obvicusly know all about the special subicet of that
Session, and who are as toehnical and intolerunt us only
ihe sperialist can be.

Can it be that the reason first guoted, the desiability of
getting plenty of editorial mention, has at least helped to
blind the A A, to the disadvantages of many conflicling
sesstons? If ffieen specches arc delivered on the same
morning i dillerent sessions, o greet deal more copy will
a6 fo the Prase than if only three or four speakers ave re-
purtaed. That is true; bat it does not follow that edilors are
zoing te give as much space to the remaks of several
“unknown celebrities™ in little-known bronches of adver
tising us they would give to one important man who had
sornething pew to say on o more geners] Lopic.

Lut the worst inflaenve exerted by that st reason”
is the perlunciory atmosphers that comes over a session
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when everyhody in the room knows perfecily well that
everything the speakers are going to sy has already been
delivered tno the Press. A speech to an audicnee is a living
thing, a matter ol give and tuke—or else 10 is as lifeless as
a gramophone record. 1 the speech is not delivered wword
for word as il was written dovwn (over a week beforehand,
and without the stimulus of the Convention atmosphere),
the mewspuper reports will nol be true reports. ‘The
audience Knows this, and knows where it can lind all the
speeches in print afterwards. Why does a third-rate
comedian i the variety hall receive more laughter, und
ten times wore applanse. than a comic shadow on Lhe
screen? Because the andience always knows suhconsciously
that nothing il can do will make the faintest difference Lo
the wnwinding roll of celluloid. The speaker whose message
is alremdy in print may have ap inspiration on his feet, he
may reabse thal the andience wanis the subject attacked
along quite a different line, But he must keep o, like the
unfortumate who has got well away with an aller dinper
story whicli is hound to make fun of his host's religion,

Ume faresees a time when the Adverising Gonvention
will have to adopt the excellent policy of the Buiush
Tlederation of Master Printers at their annual gathering.
Feople who iviend, inyway, to spend the allernoon ut
golt, or those other diversions which are often called “the
best thing enc can get out of a Convertion”, will not have
to feel upologetic as they pass the Conference hall and see
the deveted lew sending up hlue smoke-wreaths inside.
Threo mornings, ar perhaps four, will e devoled 1o
peneral sessions on chosen topics which allow a wide range
of contriburion—rhe ‘Ll}_‘l.d.lj:l‘s’ra:r:l{ii_‘llg bei‘r_g thet i srnaller
groups or organizations wish to bold their annual meetings
and issuc thelr prepaganda in the faveuruble cirenmstances
of a Convention, they can sacrifice an allernoon to thas
purpuse. This succession of pener] sessions would, of
coursg, mean that each sub-seclion of the “advertising
industry™ that eovmted for anyrhing wonld have an oppor-
tunity to put up ene man—its leader, or al Teast s most
coherent and foraible speaker; and that this man would
SEY in effect for Lhe l'rl'iJ:J.Ltl'.‘s fur ihe poster men, or the
press yepresentatives, or whoever it mighl bel, “this much
tnforrraiion will e relutively new to outsiders; we have
this or this warndng or exhorietion w give 1o all advertisers,
cspecially those with whom we conie in contact; ard in
regard Lo the general subject under discussion, we ek
thus and so.”" ‘Lhen there would be every reason in ihe
world for writing out the speech in advance and having
it Ca_‘réi"ﬂ[].i-' Scrll‘tin"l?,ed, T r1r|-|_\|; h}' Lk g s]’_!ca_'.[ing
through that mouth-picee, but by the AA. isell, in order
that misunderstardings and repotitions could be avoided
in advance. We should nol have the Printing Session

Taring the andience away from the Commmercial Ariists’

Session, or vice versa, as happened al Lelvesler last vear.
Instead of a scotional chatrman apping his forebhead to
find out whiat else can be sald to [l outl the whole after-
noon’s session, a recl premium would be put on brevity
and the delivery ol provocalive facts, Tnstead of Mr. A's
hearing what his rival Mr. B was willing to say to & siall
group ol other rivils, lie would hear his case put to the
whele body of advertisers,

'I'he printers have always taken an atlitude towards the
AA. convention which may scem morve naive than wily,
They have tried to make their session inleresting and in-
formative to the user of print, and a number of their
principal speakers in recent years have prabebly asswmed
that any report of rheir spoeches would be taken down in
session; at least they have nob droned throngh page atter
page of what might very well be a mimevgraphed copy of
their rermarks. And yet as things are, the speech from
rough notes is as much of a handicap w the printed report
as it is an advantage to the audience. Let us hope that it
will niot be the printers wha have to chonge their attitude
in future, and that ““what was saul” will have a beller
chance against “what was handed out.”

The printers gave 2 hint 1o o1l conventions, last spring
at Leicester, when they abandoned the usual “papers™ for
a lively dreratic sketel on o topic which was suve to stir
up discusggort, Fver if the sesson hid nor been honowred
by an address by Lovd Lbbisham. Tresident of the AA.
and a distinguished master printer, an exceptionally large
audience wouldl have been attvacted, foc the l‘lrmni.\;(—e al
“a play” is intriguing.

Wherever there is a complicaled subject to discuss,
speeific instunces arc priceless, I the “charactess™ in a
dialogue are sufficendy typical, and their argument is
over a sulficiently representative problem, the subject will
never be lost amid generalities,

“ U Laveller convenlions

conventions, It s not every scession which has the ad-
vaniage of such a bombshell as was launchied by Mr.
Stanley Morison at Blackpool in 1928, That speech, on
“Tlobhing the Printer”, contained statements which have

are the alternative tn (.:jr],‘lic'.a]

become comumongpluces in the inlervening years. The real
danger of allowimg the custoner to snatch all responsibility
for rreative design is now apprecinted, and real progress
hasz heen made. But at the time those remarks, in corn-
junction with a pragramme actually set in sons-serif,
created a storm—to the irmmense llH];g]'ll. of Lhe Tate Alfred
Langley, wio knew the value of “siarting something™.
As he lamented afterwards, such “splendid rows' are not
easy W slir up. Bul the convention that fails to start any-
thing need not have started itself.

A play recently produced in Amcerica extracted rich
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satire Dromm an advertising convention. The characters,
delegates with axes to grind, would have cordially agreed
that “it's the new contacts hat mwake iL worth while™,
Will the time corne when delegates nead only drop in 1o
the Press Comrmillee’s rooms and nete, from the bulletin

AN AMERICAN TRADIL

CONVENTIONS

PAPER'S

hoard, what “remarks’ have been “released” to the Press
thal. morniog? TL would Teave more ime for that sponta-
neous give- and.-mh. of personal discussion which s erill
the (:h:f.—‘.rf reason why people oo o the trouble of mectine,

instead of airing their views in print.

FOMTRTR' ™IT VT

THE APPROPRIATION METIIOD

z
Suppos-:. L prospecl .'i;lit]T “T've gol 3_5“!] [Ell’m] Lo sper]t]
V¥ hat 18 the rrost yon can give me for it in printimg?” Tf
three different printers received a message like .lmt by
phone or mail, how would they go ahout answering ic?
The sharp, cul-price printer wonld be absolutely ham-
boozled right aoway—it would he a lareign
him. The slow-going, unimagimative fellow. with before-
the-war ideas and equipment, would sit and ponder just
whal il meant. But to the up-and-coming man, whose brain
and plant. wore alive, it would be one

language o

The customer realizes he has been wasting lime, but
he is not yet n‘aﬁy to trist the printer. 5o he hives a free-
lance advertising typogracher to do the work he is afruid
to trust o his printer.

The next episode showed what might happen if this
man were callell away and the cusiener woere compelled
to contact the printer direct. (Lhis episocde cansed sorme
flatterings umong representatives of the smaller advertis-
ing egencies.} 'LUhe customer sees that the use of a mniddle-

mian has cerluin inherent drawhacks,

of the most welsome sounds he ever
had heard —his opportunity to prove
hisingenuity, knowledgo, and capuacity.

Tt's the Appropriation Method of

Buying Printing, based on the boyer
finding vut in advance what he can
afford, setting thar price himéalf, and
then letting several printers compete

In the preceding article our contributor
mentioned the *‘play” given at the
thes  Adveriising
Convention at Leicester. Our readers
may be inferesied o the veport on that
session, and the critique of its general
theme, which appeared in the Septemi-

Printers’ Session of

bee “Injund Prioler, writlen by

JOHN CLAYTOXN

bt still foels that he can’t trust the
designing and specifving o the printer
—}wmuw hie still is tlu:r:l::mg irom the
cornpetitive-estimate point ol view.
Thus he wshs the printer to return
later. atter he, the printing buyer, has
had time to considar averything,

At the moment, his wile {portraved

an ?nﬂfll"“}'?ﬁ' ol at the lixed ‘Wl‘h“P

‘The British Tederation of Master Printers is ag auressively
and censtructively promoting the idea. At the conference
ot the British Advertising Association held ar Leicester,
Fngland, on June 12, an entive session was given over to
the Printers’ Fedsration.

Felieving that dramatization would be lar superior to
anv form of address or slme'rer;h, a gronp ol the master
printers there presented the Appropriafion Method in a
playlet, “Hpisodes in the Lile of a Buyer of Printing”
The suceess of the act proved their jndgement correct.

The customer (plaved by O. G Knights, managing
director, Marshall Hardy, Limied, Brdlnl) was seen
first duving the throes of designing his layout, which
the printer would have o [ullow in cvery detail and
specification, He was going to get competitive estimates,
and he knew well that any ](:()11}101(. in the specificalion
would be & lemptadon to the pricc-cutter to substitute
inferior

The modern printer (T, N. Hill, of Bristol), slancing at
the layout, wt onee draws attention to five or six amatenrish
mistakes and startles the customer by proving that the
latter has devoted huuﬁ 01 time, at a big-exceutive salary,

e

nalerials.

LLF wrwrLal RT EEuasis Pieats maiices aslesso saees e
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by Mrs. Beatrice 1. Warde, the adver-
tising mnager of e I‘.Innul.vpp Caorporation L:L‘mxted of
London, England) hurrics inta the office and staris tele-
phoning her dressmaker. First of all she setrles what the
dress must cost—more would cxcced her dress allowance,
Tess wonald not gs-t. her the dress she wanis, She indicates
the sort of occasion the dress is wanted for, and [inds out
the dressmaker, with her superinr koowledge of
materials and euttings, can give her a5 the best money’s
worth Jor the stated sumn.

The customer is so impressed by the simplicity and the
dirvectness of his wife's methods that he abandons every-
thing he has dane, figures out what results the i llj(‘t,ll_‘l,l
folder is ﬂ.pprfﬂd ta hring, works out mavimim cost
of the piece, and finally the exact costa copy when he
has settied the mumber he mneeds printecd. "Then he
checks the whole against his vearly prinling appro-
priation, amd calls the printer over the phone 1o submit
suggestions for what he, the printer, would consider
the best investment of the money,

In the tinal episode, the printer calls with a number of
rough sketches and tells customer that many elements of

the woll:, such as praper design, choice oi S'L"""=' hla tima
. vt wonld

whal
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TIE MONOTYPE

discussing the suggested lavoutr, he hrings in various
economics which ooly he, the printer, would be likely
to know.

The customer is gralilied by the cobiperation he is gelling
and reassured by e knowledge that he will not have to
pax i penny more than he knows he can atford. His final
words are: “L have begum to toalize that if | don’t know
what T can afferd 1o spend on a piece of prinling, T den't
know enough about my business to be using printing.”™

During the ensuing discussion, a few buvers of pricding
said they already were wtilizing the Appropiation Method
with satisfactory results, while sthers declured they would
be willing 1o give the plan a fair wial, What all Lked aboat
it was the fact that it was just as “hard-hoiled™ as estimate
buying, even more so. Under tihis plan, there is no
emotional il_]'!}'JE}U] ta the [Ir’;l’ll.[—'l’ Ly slisoy |:1:Lling l]riliHS -
neither 1s chere any attempt o rebuke the printing-buver
for potting the hest passible bargain.

Tart us assune thal all printioe were bought under the
Appropriation Method., ¥Whar womld happen? We'll rake
omr throe printers weaio— Price Culler, Slow Poke, and
Up-and-Goming. Each receives the phane call, “T've got
[so-rouch | to spend. ¥What is the most printing you can
give for it?"”

Frice-Cutter’s brain simply reluses to fonction. He can’
cornprebend the messapo—just can’t “get” it. So uscd is
he to dissecting specifications, eutting out the hesrt to put
luw price in lis place, that his mentality 1s shot full of holcs
at recoiving such a call.

But to Up and Coming, it's the Blg Opportunity! He
lmows engraving, he's conversant with paper, colours and
their rorrect combinations have been his hobby for vears.
Lypography—hoew to get the moest oul. of type both from
the artistic and the celling angle—has heen his constant
stucdv, The value of luvouts he’s proved over and over
again. He has all modern equipment, and he ows Lo Lhe
last cent what his costs are, And be knows, oo, most ime-
povtant. of all, that the preduction cesis don’t by any
means decide whether the folder will lock dead or alive,

S0 he sails in and gets the order. The cosiomer puys
precisely what his cavefully figured appropriation tells hin
he should pay fur the folder the prinier gels a price
which enables him to make the right profit on every
QPCIﬂt:_'.O‘D. rllhc custorner g("14‘; curreh Hllgl'av-lng? ]':H:i]_"'.'r?
eolour combination, cholce of type faces, with an attractive
“selling” sct-up, good ink, exprrt make ready and careful
running - the printer has added o his reserve [und
(emabling him to keep cvery department of his plant
medern) and has cut wnother notch i the gun of
Repotation.

So sim'p]c yet urndeniable i Lhe J'\]_.‘}}_jrrjpr.'[aL'an Method
that, like. other obviously plain and logical plans, it is
a]most Cl]ﬁ_l—c’-ly tlg'l".ﬂ'ﬂ"('.‘l] F‘_V |11t' a‘.'(-!r'dgl—? llr.ln[.lllg }.I'l]_‘,'l"_'l'_
Here is the idea:

Unless every prouder’s cuslomer knows wiy he needs
any given piece of printing he has no business to be wsing
printing,
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The moment he knows why lie wants the piece, he
either knows how much he can afford to spend on 1—or
else knows so little about his awn business and market that
he might as well xetire,

¥When he has settled whar he can afford to spend on that
piece. he starts looking for the muaximurm value for his
money. He knows, if he knows anything about printing,
that: As tar as materals, labour, and so on are concerned
“you get what you poy foo” inoany printshop, and the
quality of materials and workmanship does afect the
“money’s worth” of the piece; other factors Lhal inerease
the “money's worth” need not add a penny to its cost.
Appropriate design, logically handled, the ellective instead
of ugly type faces, are among these factors,

If he appropriates a definite sum for that piece of print-
ing he has guarded himself against Leing “swindled”
(from his point of view] in rwo possible ways: By hoving
to pay more than he knows he can alford; by geliing side-
tracked from his renl purpose by the offer of someching he
doesn’t want, at a lower ]‘ll"éte_ The olfer of prsn}mp.-: hulf
the mmey’s worth of bis original appropriation, at one-
third the price, has lost all iLs appeal.

Huving seeured these two elementary safoguards, he s
then free to put the order out to the keenest possibile sozt
ol compelition. “Price”™ compesiion is never keen. It's
hlunt, with jasged edges, and 1t blunts any mind it
derninates. The man who uses the Appropriation Method
of buying his printing can benelit frown the sort of com-
petition that any good printer longs to cngage in—the
battle o meenuily, skill, ade and craft wisdom agsinst
the handicaps of the price-limit. No runner enjovs a race
mare than a good printer enjoyvs the chance Lo save some
needloss nroduction cost—and to put that saving toward,
say, better paper to mprove the quality.

Literally millions of pleces ol priniing are gathering
dust om the shelves to-day because they woere too cheap to
resist - and wo cheap looking to send out with any entha-
siastn. They are tragedies! Isthere any real nse in a plece of
printing that is mot steadily, even rapidly, belng used up?

Of course, the Appropriation WMethod is regarded as
“unfaic™ by the pinter who males a practice of under-
gueliog “al all costs™. His best urgument is Lost.

This type of printer has been handing back w0 his
custorners the prolit-margin that would have: Guarded
against ohaolescence in the plant; secured the right kind
of skilled help in composing reomm, pressroom, and bindery.
These profits, so grudgingly handed back, would moreover
bave given the prinier an incentive o lake parl in ide
competition; to pit his technical knowledge against his
rivals or the “expert™ handler. TTnder this method, he will
find lhimsclf absolutely wuprcpared to compete for an
order, the price of which has been appropriated in advance.

But the Appropriation Method of Buving Printing
slowrly but surely Is gaining ground, Certninly it offers one
solutivn of hww to mwalke money o the printing business
for onesclf—and for the other fellow,



MR. G. C. NATARAJAN: A Welcome Visitor

“The printers of this country have reduced their costs, reduced the time necessary to
perform every sort of work, and reduced even floor-space by efficient planning and
modern cqnipment. But the quality of their work has nol been reduced; 1t 1s far
superior to-day.”

The speaker is Mr, G. €, Nalarajan, Super- (ur visitor, speaking of the 200 different
intendent of the Government Press at Nagpur,  dislects in use in lodia te-day, indicated the
from whom the BEditor of importance Lo thal country of
the MonoTvPr RFCORDER oh- the new Devanagari, with its
tained an interview duwlog a choice of characters for spocial
uses. lndian printing, he said,
was advancing rapidly along
lines of Occidental progress,

visit paid by this distinguished
printer to the [Teadguarters of
The Monotype Corporalion
Limited, at Fetter Lane. Mr. and trade papers and other
Natm-ajau; though  visiling mformatory literalue had a
England lor the fivst time, has widening  audience of in-
terested technicians.

“I first saw o “Monotype’
machine as long ago as 1909,

et many friends and corres-
pondents during his extended
tour of printing works and fac-
Lovies here, forhis keenlolerest m Caleutta,”  sad  Mr,
in modern printing technigne Natarajan. ““Tt vwas an untried
and roanagement has kepl him mnovation to us then, In the
in ¢lose ouch with the latest
developments in Lngland. : ; :

“TInless Stience makes some greally increased. The first

sudden new advance—and I see no indication of  machines which we installed, in 1930, proved

mLeI'"v'eﬂm.g years s range

and  efficency  have very

thal at presenl—we have now reached a time of  ideal for the many complicaled jobs which occur

stabilily which gives us the chance o achieve all-  in Governmental work, and led us to double the
round efficiency,’” continucd Mr, Natarajan. “The  size of the hattery this year.”
British privier (and L am proud to say that L speak Mr. Natargjan's forthcoming volume of “Ma-

as a Brilisher) strives for perfection. He will not  ¢hine Foom Hints' will be published wilh a fore-
he satisfied with anything less than perfection,  word by the Editor of ZLhe British Printer. Its
whether it be in the [unetion of a machine or in practical paragraphs conflirm (he impression one
the finished impression. The ‘visitor” has much to has upon meeting the author, ol an experienced
learn here in Tngland.” mind that has remained young and alert.
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TECHNICAL QUERIES

ANSWLERED BY K. C. ELLIOTT

Q.—¥Ve would like to know definilely if there is any
advantage in casting strip and spacing material from
special metal, softer than that used for 1:u5ling Lype.

A—Tt 15 a question of circumslances apperlaining to each
individual composing romn. Where an enormons quantity
of strip and spucing material is used 1t is undoubtedly
more cconomical o use a :ﬂig]ll]y soller gn—;l]t—: of metal
than that used for castmg type, but in small offices ne
advantagr s gained by the differentiolion, en account of
Lhe lime and labour involved in keeping the two gualities
of metal separate, changing the metal in the pot, ete.

Q.—A display card recently issued by the Munotype
Cmpm'ahou showvs settings of newspaper beadings in
varipus siaes and Taces 01 type. Yere these composed
and cast on a “Monotype™ machine, or hand-sel? I
the former, how were the matrices arranged in the
matriv-case ?

A The headline composition relerred o was demon-
strated last year at the Advertising lixhibition ar Olympia
in setting the daily newspaper produced al Lthe exhibition.
The headline matrices in variows sives up o 84-point are
hased on one cominen set; in this instance 18 set, the it
of which is one poinl. ¥Where several mairix-cases have to
be used the same matriz-caze unit Tosw arranzement is used
thranghont, 1o aveld having Lo change the nurm.:.l wedoe
and :-_,Lupb&.,-case_ I the matriz-case has to be chonged at
thie end of any Tine during casting of composition the key-
board operator includes several justification perforations to
indicute to the easter artendant that the matrix-case must
be chansed. The monld used depends vpon the siyle of
heading. If mueh spacing beteeen the lines is the style an
18-point mould would be used; i dlose 5'-'~ac*ing a 14-point
would be used. Owverhanging lines, sueh as 18-point on
14-point hody, would be mede up with leads. By this
method any number of cifferent faces and sizes may he
used, the operator on the casting machine merely changing
Lie malriz-tases as desired—a matter of a few seconds,
Instifieation of every line is perfecl, which cannotl be said
ol the usval hand-justificd Lnes. 'Lhis imethad is prolitably
usedd in omposing broadsides, such s railway time tahle
posters, which inclnde several sizes of type In roman, ialic,
and bolduce. I only three different type body sizes or
faces arc used they may he composed from the left-hand
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Yevbank; Il rore than three then the right-hand keybank
can be hrought into use.

0.
AL Nold Tt was first prudu-::bd a.bum 1810, Iu enbodies
chavacteristics of Finnin Didot’s type. It was one of the
ploneer style of type faces. LThe Monotyne
Corporation’s production pmmis:'—s to be muck appreciuled,
il judeed by the number of cnquirics concezning it. It has
haen reproduced by an arrangement with Messrs, H.
Berthold, of Berlin, to whom the origina! punches and
11:.,{'{1"!(_'!_"5 [_]'jf.',i'{,'[j'.f!dl‘.f‘i_ H["[“ r]_l.I !\'i]f'.'l:.ll”l'ffl i [-I-lr‘.'l:]g l-JF_gl:f_

[ LR

a neyr design?

“modern’™

(}.—Which is the best method of composing 2-line and
3-line ﬁgﬂl"ﬂ columns n 1::1[;iluguns?

A, There are three methods. One is to ]Jla.u the 2-line
or 3-line matrices in a given unit row of the matrix-case,
and to support any side overhanging upon a high space of
the requisite thickoess composed Lefore the lgures
Another method, where the large foures come at the end
of o line, either alone or in columog, s 1o justily the pre
ceding portion of the line in advance of the figures, and
then to add the necessary amnvunt w the lgures by “letter-
spacing”. The thivd methad is to apply the 1nit adding
allachiment, where delimite increments of twao or thrcc
units of sel iy he wiunmatically added w the ||.;g|un-\
Preferably these large figure matrices are prsitionnd in the
1&-wmit row. The upper U.l.uuld blade must not be opened
to more than 12-points it the matrices are 27 wide. A
spacial type chammel block (fixed] KO1F25F must be wpplied
to the caster when casting 2-line or 3-line letters which
overhang on the nick side of the type.

{}.—¥Vhat is the most satisfactory amount of adjust-
ment {or the loose-cnded piston.

A, —The lose-ended piston usnally works best with about
1-32nd inch vertical movemeant. betwesn its upward and
downnward stops, but no delinite measurerment can be
given, as the adjustment dapends upon varions ciroam-
stances, such as the closeness of Huing of the piston to
puanp 'I:)Ud_}' heiﬂ,:’]ng: the nalure of the Ju&eL.’-_l-i, the Epefd of
casting, eto. When ence the most suitable adjustmaont has
been srrived al it is found Jdal no change of adjusonent
is necessary for a long thine for any type size from 6 10
18-point,




A SPECIMEN OF “MONOTYPE” WALBAUM
ANTIQUA—SERIES 371 MEDIUM—SERIES 375

The supcersession of the design of type inheriled from
Aldus and known in the printing vernacular as old lace,
by the laler design known as modern, was nol only gradual but
slow. The firsl modern type was shown in Paris in 1702, but for
at lcast a generation founts ol the old cut were used in France. Fouwrnicr made a
compromise in the narrow-bodied romans which he cut during the 1740’s, Only
torty years afterwards, when Frangois Ambroise Didot horrowed from Baskerville the
idea of using a smooth wove paper, and cul a set of new Lypes with which to creale novel
and hrilliant effect, was Lhe interest of all printers outside France aroused. Tn a few years
the fivst Frglish modern type, obviously owing ingpiralion to Firmin ABCDEFGHT 4BCDEFGIL
Thdot, was cut for John Bell. At the turn ol the century a face more abcdefghijklmn abedefg gkl

closely madelled upon the same gxample was cul for Gerany by 12515678490 1234367850
Justus Walbanm. '[he ¥Walbuumn face Is so faithful to the original An gpporamity is now afforded by the new lavge display
that its clegance may still be said to be characteristically French. sizns of “Munoiype™ Walbaum, Serics MNu. 5771, Lo ap-
Tot elfect, thc continent. of Furope [ollowed very closely the founrs  preculs Thee subfities's b cuameng marf_mtcrlsu? o T
of Didet and Walbawm while the Eoglish standard was that of oesigt, Whl{fh s Tak prevsur it feom hiring pleasuntly

b 2 = : = i ki readable. The range now fnelodes 20 point Didel voman
Totin Bell, Poth toe B!'J 1and the ¥ ﬁlha}ln'—' founts f‘ ave T_’m""— meen ard flalic display, 16 point Didot composifon roman and
re-cut for the convenience of uvsors of “Monotype’ machines. italic, 150, T4, 18m, 100, S and 50,

The **Monotype’’ Walbaum Series exists in two varieties: Antiqua and Medium,
Series 574 and 375 respectively. This inleresting type design proves to be an
admirable letter in display and will serve as a valuable adjunct to the smaller body
sizes on those occasions where a large size is often desirable, such as, for instance,
chapter headings and title pages. The Walbaum types are a development of these
well-known designs of Firmin Didot 1. They were originally cut by Justus Walbaum,
of Goslar and YWeimar, 1[} Gcrma:l_l}', -'E-ihﬁrl‘['. th{:s I','t:au's 1&}9? and ABCDEFGHLIKLMNOPORS
1828. The type has a heautifully legible italic which is reminiscent PUVWRTYZ& 1054567890
of both Didot’s and Bodoni’s designs. Tt is carefully modelled and u A 234567
brilliantly eut, which makes it particularly suitable for cerlain abcdefghijklmnopgrstuyw
kinds of bookwork and display. Both roman and italic may be  xyewcee GOFHH . 55!12-7()—
generously spaced.

A TWENTY-POINT DIDOT DISPLAY SIZE IS NOW CUT The term “meodern™ is used in a unique sense as a
i . . L . . : deseription of a type face. No one would call a style or
The Walbaum Medium is Serics Mo, 574 and is a little heavier  design “modern’™ which was first made lashiouable at

face than Series 371. T should prove a delightful letier for  the commencement ol 1he righteenth century. Bul the
i 5 art of prinling is now nearing the eompletion of its fitth

combination with the Walbaum Antiqua in commercial work contury. Por three of thess eenturics, from 1495 on-
where emphasis and analysis of the copy matter is essential. wards, the *old face™ design held the ficld, and in view
In conumon vwith mast “modern’’ type designs, such as Tell  of thislang periud, the term “modern™ is nol allogether
. : . . 1 l" b 7 1 g inapuy applied. In the Iust century, many cxaggeraled
and Bodoni, this letter may he Inaded generously, a practice [ G0 S0 e “modern™ design were used. Many of
which helps to show off the brilliance of its cutting. the present-day moderns are alse vnsatislaclory.
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THE MONOTYPE CORPORATION LIMITED

43 Fetter Lane, London, O

Tedephona : Ceroral 9224 (5 lines)

Representatives of $he Monctype Corporation stand ready af iy fime fo adeise on wethods

uf increasing oulput, special opevations, etc., of “Manotype’ maclines and supplies, and to frrnish

Arisrol
ficreriresharn
{Flasgos
Marnchester
T hbliny
Leeds

(" hina

dndlra
Nonrh Alrica

Austredia
Neww Fealond

brance
Germany
Hollard
Swtzeriand
Belgivr and

.I;!q’.)’.'i'.’fﬂali QR

Claecluoslovakia

Fisthona, fetuis

and Findarnd

Greece
Hungary
Tealy
Norwey

specimens, triel settings and advice on now type faces

RRANCHES

YWest Tndin House, 54 Baldwin Streest. frisoel 24452

King's Court, 115 Colmare aw. Centrel 1205

Crstie Chambers, 55 West Regent Street, G2, Douglas 5054
G 5t. Aun’s Passage. Dlachfriers 45880
39 Tower Ormond Quay.  Dwudiin 44607
3 Stansteld Chambers, Gt. George Street.  Leeds 21335

OVERSFAS BRANCHES
The ?\a‘runui._-_,'lm (:1|rl_|c}|'alif1[1 -f,l.'.}_? 17 The Hu'nr_l, .L.:'nanghﬂ]
The Monotype Corporation Lid,, 27/ Waterloo Street, Calontta: PO Dox 303,
sombay: PO, Box 356, Mounr Road, Madras
Monotype Machinery [5.4.) Lid., Koedall Honse, Shortmarket and T.oop Streets,
P.0. Bux 1650, Cape Tuwn
The Monotvpe Corporation Ltd., 319 Castlercagh Strect, Syduney, N5 W,

210 Mudrus Street, Christchurch, (Representedve) C. 1 Morrison

CONTINENTAL ADDRESSES
Sociétd Anonyme Monotype, 85 Due Devfors-Rocheresn, Pards (X1V =)
Selemaschinen-Fabrik Monotype Gun b H., Evevebergsirasse 30, Berlin S¥YF61
The Monotype Corporation Lid., 1432 Keizersgracht, Amsterdam
The Monolype Corporation Lid., 633 Nauenstrusse, Basel
Th. Delean, 28 Rue Archimede, Bruxelles (Belgium)

Ing, Rebert Jockel, Eostelni ul. 10, Prag VIIL

Kirgleollisuusasionmisto Osakey i, Kalevankaw 13, Helanglors (Fnland)

K. Trirneri. 169 Asldipiou, Adiens
Nador Tajos, Thute-TTtea 27, Budapest
Silvio Massind, Via Due Macelli, ¢ Roma
iat Culowsen AJS, Akersgaten 49, Oslo

Haland Interprint Rranislaw 5. Szezepski, nl Sapialna 12, Warezawa

Rowmanzia Henry and Emmanuel Frankel, Sirada Srnardan 4, Bukarest 1

Seden ¢ Dersnerk Maskimfirman Monomype, Haveld Pettersson, Jakohshergspatan 28 11, Stackhaln
Spain P, E. Goodall, Calle Tugases 70, Mudrid

H'e berr o remind our Yriends aned the Trade generally thot the word " Monoiype” is our Registersd
Trade Mark and indicates (in this couniry) that the goods fo which i s appfied are of our manufachre

or mer claradise. Customer s are reguested. to see that all keyboards, casiers, accessorees, puper,

snerd by

zonds of the kind supplicd By s, bear the Registered Trade Mark i guarantee thai these are gemane
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